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About See Change
Our vision is that of an Ireland where every person has an open 

and positive attitude to their own and others’ mental health. 

Mission Statement
“See Change is working positively to reduce the stigma 

and discrimination associated with mental health problems 
and to ensure that everyone enjoys the same rights on an equal basis.”

Our Values

Equality
People affected by mental health problems are entitled to  the same human rights 

as everyone else in society without discrimination.

Inclusivity
Our work is inclusive of the voices of lived experience. 

We work closely with our ambassadors to create a disruptive social movement to end mental health stigma.

Empowerment
We endeavour towards a society where people with lived experience of mental health difficulties can live

self-determined lives free from stigma and discrimination.

Openness
Our work is accessible, understanding and compassionate.

Dignity
Our actions are driven by the desire to maintain,promote and enhance the lives of all.
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TO ENCOURAGE PEOPLE IN IRELAND TO START A CONVERSATION AND HELP END 
MENTAL HEALTH STIGMA

CAMPAIGN AIM: 

CAMPAIGN OVERVIEW

END MENTAL HEALTH STIGMA

CALL TO ACTION: 

500,000 RIBBONS

DISTRIBUTION: 

IARNRÓD ÉIREANN, BOOTS, EIR AND AIB

DISTRIBUTION PARTNERS: 

 AMBASSADORS, 100+ PARTNER ORGANISATIONS, GENERAL PUBLIC

SUPPORTERS: 

DEDICATED HASHTAGS #GREENRIBBONIRL #ENDTHESTIGMA, AMBASSADOR CONTENT 
EVERY THURSDAY, #TIMETOTALK DAY, SUPPORTERS PACK

ONLINE PRESENCE: 
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See Change, the National Mental Health Stigma Reduction Partnership, works with over 100 partner 
organisations and our 45 ambassadors to end the stigma associated with mental health difficulties. 
Our objective is to challenge people’s understanding and perceptions of mental health issues to ensure 
that everyone enjoys the same rights on an equal basis.

Increased demand exceeded 500,000 ribbons showing Irelands call for more mental health awareness. 
The Green Ribbon is Ireland’s national public awareness campaign designed to end stigma by 
encouraging people to talk about their mental health. Each year hundreds of events take place in May 
to help promote awareness and provide a safe space to talk about mental health. 

SEE CHANGE CELEBRATES 
THE 7TH GREEN RIBBON CAMPAIGN

Ribbons distributed this year:

Conversation packs handed out to the public:

New distribution partners:

Years campaign has been running:
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Mental health stigma is a significant problem for people who experience mental health issues and has 
been identified to be almost as difficult to manage as the experience of being unwell. Mental health 
stigma usually involves the use of negative labels to identify people as different; resulting in feeling 
devalued and can lead people to isolate themselves for fear of being misunderstood.

Research conducted by See Change in 2017 showed that 4 in 10 people would conceal a mental health 
difficulty from family, friends or colleagues. With this in mind, See Change works to reduce stigma by 
rolling out the Green Ribbon campaign each year. One of the key ways we can all combat stigma is by 
talking about mental health difficulties and remove the silence.

WHY END MENTAL HEALTH STIGMA?

Stigma can be practised in a number of different ways: 



7



8

One fifth of people surveyed said they saw 
someone wearing a Green Ribbon this year.

There was a 2% increase in those who have 
seen, heard or read about the campaign online.

When asked if it was important to continue 
to have open conversations about mental 
health with friends/family/colleagues we saw a 
significant increase who strongly agree.

AFTER THE GREEN RIBBON CAMPAIGN 2019:

OUR IMPACT 

2018

2019

There was a reduction in awareness of the 
campaign but when prompted total awareness 
rose by 8% from previous years

IN A SURVEY TO OUR PARTNER NETWORK AND AMBASSADORS:

...heard more colleagues in work talking about mental health since the Green Ribbon campaign

...were more comfortable in having a conversation about mental health with someone they knew

...heard more family and friends talking about mental health since the Green Ribbon campaign
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Looking at the breakdown of orders this year, we saw a significant change 
in who was ordering ribbons.

Orders that were made by companies increased from 83 to 232

Mental health was given its own category and includes; organisations, mental health support services, 
and awareness groups showing an increase from 64 to 111 orders.

Support services outside of mental health showed an increase from 24 to 71

GREEN RIBBON DISTRIBUTION

Groups Involved

Support Services

Government Body

Company

School

Hospital

Services

Commuity Group

Organisation

Bank

MH Organisation

University

Sports 

Retail

178

90

83
67

59

57

54

40

32
24

16 14 13

Order Breakdown
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Time to talk day this year consisted of support from all over the globe. Taking place on social media, 
we had friends and supporters from various places help spread our message of ending mental stigma. 
They helped by sharing videos consisting of messages of support and guidance that might help 
someone take the step to talk to someone.  

Support on the day included 25 videos consisting of messages from  Curt Mercadante of Freedom 
Lifestyle Transformation in the US, Dolores Andrew Gavin of Irish Health Hour, Donna Hunter from 
Canada, Anna Kennedy of Johnson & Johnson and our own See Change ambassador, Adrian Yeates, 
plus many more. 

The day proved successful as it highlighted the support we can show each other and help start not 
only a national conversation, but a worldwide one too.  

#TIMETOTALK DAY

ONLINE SUPPORT
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This year we wanted to provide more resources to help people engage with the campaign. The 
development of the Green Ribbon supporters pack allowed people to download a variety of materials 
to help enhance and showcase their support. 

The materials ranged from an A4 poster, social media banners, Green Ribbon bunting, pop-up stand 
and an informative ‘how to guide’ outlining various events that can be organised and important 
support service information. 

The pack was a great support as all materials were downloadable and easy to print. 

SUPPORTERS PACK 
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Year on year the number of buildings lighting 
up green for the month of May has been 
steadily increasing. The visual sign of support 
displays a beacon telling people that mental 
health awareness is important and that you are 
not alone. 

During May, we saw county council buildings, 
historical landmarks, train stations, universities, 
banks, company buildings, churches, hotels 
and town centres showing their support for the 
Green Ribbon campaign.

LIGHT UP GREEN

2017

2019

BUILDINGS 
LIT UP 
GREEN 2018

Cork
AIB South Mall
AIB Douglas Road

Dublin 
AIB Dame Street
Mansion House
IBEC, Head Office 
Sky Ireland 
UCD Nova
UCD Water Tower
Liberty Hall Pagoda Roof
Intercom, Main Office 
Irish Life Fountain
Dublin City Council Civic Offices
EY Dublin Main Office

HIgher Products Regulatory Authority (HPRA)
AIB Burlington Road
AIB Adelaide Road
AIB Molesworth Street
AIB Central Park
AIB Grafton Street
AIB Capel Street
AIB O’Connell Street
AIB Cornelscourt
Eye & Ear Hospital, Adelaide Road 
HSQ Kilmainham
Iveagh House – Dept. Foreign Affairs
Trinity West Front
Heuston Station 
Connolly Station 
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Galway
NUI Galway
AIB Eyre Square
GMIT Galway Campus
GMIT Letterfrack Campus

Kerry
Killarney Municipal District Offce Town Hall
Aras an Chontae, Rathass
Tralee Municipal District Office
Ashe Memorial Hall
Old Barracks Building, Cahirciveen
Daniel O’Connell Church, Cahirciveen

Kildare
Town Hall Naas
Perpetual Motion (Naas Ball)
Aras Cill Dara
AIB Maynooth
Kerry Group
Kilkenny
AIB Kilkenny High Street
Kilkenny Castle

Limerick
Pain Relief Clinic Limerick
Rift Coffee
Dennehys Motors
Ruby Sundays Café
Employability Limerick
First Data Nenagh
Ingenium Training Consultancy
Limerick Chamber
Security in Shredding -Nenagh
Miss Marples Tea Rooms
Centra O Connell Street, Limerick
Supermacs, Limerick
Nursery Times Creche
Gleesons Spar
Specsavers Crescent Shopping Centre
Kilmartin Educational Services
Debenhams
Penneys Limerick
Brown Thomas
Euro Store
O Mahonys Bookshop

Keanes Jewellers
Roselawn House Castletroy
AIB 106 Limerick
The Hunt Museum
The Clayton Hotel
Munchin’s Church

Offaly
County Council Building, Tullamore
Tipperary
AIB Clonmel

Wexford
Dunbrody Famine Ship
Wexford County Council Building
Enniscorthy Castle

Meath
Church of the Immaculate Conception
Ashbourne Town Centre
AIB Ashbourne
N2 Electrical Ashbourne
Ashbourne Hotel
The Cinnamon Garden Indian Restaurant
Conways Pharmacy
Meath County Council
Molly’s Bar
Murtaghs of Ashbourne
Topline Murtaghs
Specsavers, Ashbourne
Tadhg Riordans Ashbourne
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For the first time since the campaign started, the Green Ribbon launched in two locations. People 
gathered in the Mansion House, Dublin and the Shine Cork Resource Centre to help kick start a month 
of awareness raising. 

DUBLIN LAUNCH 

Green Ribbon launched in Dublin on April 30th by then-Lord Mayor of Dublin Nial Ring, along with a 
number of other guest speakers. 

See Change Coordinator, Barbara Brennen began by explaining the power each person has to make 
change. She highlighted the validity in being afraid of saying the wrong thing when talking about 
mental health difficulties, followed closely by reminding us we do not need to be experts to have that 
conversation. 

Keynote speaker and professional Irish rugby player, Hannah Tyrrell, shared her personal experience 
of having an eating disorder. She explained the fears she would have about disclosing her experience 
commenting, “I became a master of deception and it all began to spiral. I was so afraid to tell anyone 
because of what they would think; they would think I was broken”. By sharing her experience, Hannah 
is helping break down the barriers of silence and stigma, showing how we can help alleviate these 
worries’. 

Siobhan Bourke, Ireland Hr Manager of SSE Airtricity explained the measures they have in place to help 
support a more open environment towards mental health in their workplace. Having signed the See 
Change in the workplace pledge this year.

See Change ambassador, Ray Treacy, spoke on his experience of moving to Dublin in 1987 and the 
silence surrounding mental health then. Having experienced mental health difficulties, Ray had never 
envisioned becoming an ambassador and getting the opportunity to share his experience in the hope 
of helping others. 

DUBLIN AND CORK

GREEN RIBBON LAUNCH 
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CORK LAUNCH

The 2019 Green Ribbon campaign kicked off with two launches, a first for the campaign. A launch was 
held in the Shine Cork Resource Centre and was a great success with an increase in people engaging 
with Shine resources after the launch.  

Barbara Brennan, See Change Coordinator, launched the campaign by discussing mental health stigma 
and reminding everyone why they were there.  

Tian Herbert, Cork Resource Centre Coordinator, spoke on how they work with people, outlining the 
three parts of the Cork Service Counselling, Information and support office and the resource centre.  
Tian was followed by three individuals who use the centres services, sharing how the centre has 
supported them in their recovery along with highlighting how both societal and self-stigma played a 
negative role in managing their own mental health. 

Sancha Mulcahy from Red Hat then spoke on well-being in the workplace sharing what their workplace 
does to look after their staff. Sancha spoke on the physical elephant they have put in their workplace to 
remind everyone they are committed to making mental health a normalised topic. 

Cork Resource Officer for Suicide Prevention, Martin Ryan spoke on the importance of community and 
that in order to increase mental health awareness “it takes us all to get involved”. Martin shared the 
number of community events taking place in Cork during the Green Ribbon Campaign.  

Then-Lord Mayor of Cork City, Mick Finn closed the event by commending See Change and Shine 
on the work of the campaign. He commented, “The Green Ribbon campaign really is visible in the 
community, it’s so important to keep us going in the right direction”.
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RURAL FARMING

LET’S TALK AND WALK 2019

A total of nine ‘Talk and Walks’ were organised this year by our partners IFA, Coillte and Mental Health 
Ireland in support of the Green Ribbon campaign. Six of these walks took place on Coillte grounds, 
with three more being organised at separate locations by the IFA. The ‘Let’s Talk and Walk’ initiative 
is a staple of the Green ribbon campaign, with people flocking to forests around the country to enjoy 
the fine weather and opportunity to talk about mental health. ‘Talk and Walks’ took place in Clare, 
Tipperary, Wicklow, Galway, Monaghan, Cork, Laois, Westmeath and Donegal. 

Some walks had organised a choice of guided walks on topics such as nature therapy and biodiversity, 
while other walks spoke on the history of the area. All walks finished with a nice cup of tea and a chat 
with those around. 

The ‘Talk and Walk’ events have grown from strength year on year, with hundreds of people in 
attendance. The walks provide an opportunity for friends, families and communities to connect with 
one another outside of their busy lifestyles. 
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A WORD FROM OUR AMBASSADOR

More farmers are working in Insolation these days; it could be days before you get to 
talk to someone” 

See Change ambassador, Patrick Hipwell talks on why he spreads awareness of mental health within the rural community

Patrick has been an ambassador for See Change for a number of years, sharing important insight into 
farmer’s mental health and how best to spread awareness. From organising events where people 
could access information on farm safety and mental health, to driving his tractor in the St. Patricks 
day parade asking people to help end mental health stigma. This year for Green Ribbon month, Patrick 
asked Wexford county council building to light up green along with Enniscorty castle. He distributed 
over 5000 ribbons, attended green ribbon events and covered his hay bales in green to help spread 
awareness. 

In a discussion with Patrick, on why he gets involved he commented,

“More farmers are working in isolation these days; it could be days before you get to talk to someone. 
I want to get people out, give them an opportunity to do something outside of the farm and get to 
speak to someone. It is important to create a difference between your business and leisure time
Farms are under a lot more pressure now with low beef prices and strict regulations that make it 
tough to make time for yourself. It’s a rush to get everything done.”

When asked if he thinks people are still reluctant to talk about mental health, Patrick stated, “People 
want to talk, they just don’t have the time. It is very rare you run into someone you know now. Before 
when you registered your calves you went down to the post office to send off the forms and might 
run into a neighbour, or get talking to the clerk. Now everything is online so there are fewer reasons to 
leave the farm.”

In Bunclody, Wexford where Patrick is from, social dancing has become popular again with a local 
resident turning an unused sheep shed into a community space. Activities like this are extremely 
important so that communities have opportunities to socialise.

We asked Patrick what advice he would give to someone who might be interested in doing something 
similar to the work he does. He advised, “You don’t have to be an expert to help. You just have to want 
to help. Get people out and get talking”
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COMMUNITY ACTIVITIES

“2019 was our second year running the Tullamore Goes Green campaign and once again we were 
blown away by the support we received from the businesses, sporting clubs, community organisations 
and the people of Tullamore. 

This year we distributed 10,000 Green Ribbons, which is an increase of 3,000 on last year, and we now 
have over 250 local organisations that have supported the campaign. 

In 2018 we got 32 large Green Ribbons made that were displayed in shop windows around the town 
and used in photos on social media, because the demand for these ribbons was so high we got an 
extra 32 made again this year but even this wasn’t enough and we had to put a waiting list in place for 
them! 

We had fantastic support from Offaly County Council who once again turned Tullamore Town Hall 
green for the month of May. 

The Council also had their own large green ribbons made that they displayed in the Council buildings 
including a giant Green Ribbon that was over 7 ft. tall! 

Something that stood out this year was the number of community organisations and sporting clubs 
that got involved in the campaign. The benefits of these groups on an individual’s mental health cannot 
be underestimated and this is why we were delighted to see so many groups getting involved and 
promoting the campaign.  

Tullamore Harriers gathered all their members together for a Green Ribbon information evening and 
took photos with the entire club which consists of hundreds of members most of whom were dressed 
in green, it was an amazing sight. 

Tullamore Cycling & Touring Club also got their members together and they all wore their green cycling 
jerseys for the photo. 

TULLAMORE GOES GREEN 2019

20
18

local organisations

Ribbons

local organisations

Ribbons

2019
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We had huge support from Tullamore GAA Club who assembled their senior teams and distributed 
Green Ribbons at a ‘coffee & chat’ event after training one evening. 

St. Mary’s Youth Centre planned awareness events throughout the month including, making stress 
balls and inviting speakers to discuss mental health awareness. They also decorated the entire centre 
with large and small green ribbons made by the leaders and the youths. It was wonderful to see.

Likewise, Tullamore Community Training Centre also organised events around wellbeing and mental 
health awareness including nature walks, table quizzes, gardening, pamper days, healthy eating etc. it 
was great to see everyone getting involved in all the activities throughout the month.

SBG & CrossFit Tullamore held a Green Ribbon event and gathered all their members together for a 
photo shoot. Some of their members shared their personal stories of their own experience with mental 
health on social media every week for the month of May and it is things like this that show that the 
Green Ribbon campaign is really working. 

One of the highlights of the campaign for me was being invited to cut the (green) ribbon at this year’s 
Darkness into Light walk in Tullamore. The Tullamore DIL team do such wonderful work and have been 
so supportive of the Tullamore Goes Green campaign right from the start and it is great to see so many 
conversations about mental health being started by both groups throughout the town for the month 
of May.

James O’ Connor 
See Change Ambassador

FEEDBACK FROM ORGANISATIONS

“The Tullamore Goes Green movement has really gathered momentum this year. The work and effort 
that put into promoting positive mental health and an end to mental health stigma has been titanic. 
As chairperson of Tullamore Darkness into Light, May is a busy month for us but we are always 
delighted to promote the Green Ribbon Campaign. With the two parties working together and 
promoting each other’s cause is a huge help to the people of Tullamore and Offaly.

James O’Connor is such a brilliant advocate, he displays a brilliant attitude and brought awareness to 
people through social media but also getting out on the ground and pounding the streets talking to 
people. We were honoured to have him cut the (Green) ribbon for us this year to launch our event and 
we really look forward to working together in the future”

Jason Rabbitte
Chairperson Tullamore Darkness into Light
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“We wanted to take part in the Tullamore Goes Green campaign at SBG and CrossFit Tullamore as we 
wanted to make our members as well as our community aware that mental health can affect anyone. 

We were aware that a lot of our members struggled with their mental health and we wanted to give 
them an outlet to share their story in the hope that it would help someone else. We also wanted to 
highlight that mental health issues can affect anyone even if they are deemed strong and fit. We are 
very grateful to be in a position to take active part in such an important cause”

Jamie Houlihan
Manager SBG & CrossFit Tullamore

“Tullamore Harriers Athletic Club is delighted to support and spread the message of the Green Ribbon 
campaign. Our club strives to improve the athletic performance of its members but without a healthy 
mind, those goals would not be possible. With the help of the Tullamore Goes Green awareness 
campaign, our members know they are not discriminated against if they have mental health issues and 
will be supported on their journey by fellow athletes’ and club mates”

Mary Daly
P.R.O Tullamore Harriers

“I run the Blue Apron Restaurant in Tullamore with my husband; this is our 1st year to become 
involved with the Tullamore Goes Green campaign. I became involved for a very personal reason, 
I lost my own father to suicide when I was 12, it’s a very painful experience for a family to go 
through, as any sudden death is, but when a person takes their own lives it leaves a lot of questions 
unanswered, a lot of what ifs. 

I meet a lot of different people every day in my work and the amount of people, especially from 
outside Tullamore, that asked me about the Green Ribbon was amazing, I’d tell them what the 
campaign was about and usually they would tell me a struggle that had happened in their own lives 
or their own families. It made me feel really proud to be able to open up a conversation about our 
mental health and if it only helped one person to say I’m not feeling ok it’s worth wearing that little 
ribbon for the month of May”

Sarah Thomas Pehlivan
Owner, The Blue Apron Restaurant
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Hairspray Hair Salon
Rose Finlay Total Health Pharmacy

Carmines Takeaway
Dominos Pizza

Deirdres Hair Care
The Retreat Beauty Salon

The Captain House Restaurant
Spar

Flynns Bakery
Tormeys Butchers

The Bridge House Hotel
Bank of Ireland
Eddie Rockets

Tullamore Library
Grey Cunniffe Flaherty Insurances

Dotser
Opium Beauty Salon

LG 2
Norma’s Lingerie

Sherry Fitzgerald Lewis Hamill
The Flower Bar 

Subway
O’ Donovans CarePlus Pharmacy

Leavys Centra
Pigtails Hair Salon
Root 66 Hair Salon
The Hairy Barber

Cheveaux Hair Salon
Kellys Toymaster

Fitzpatricks Garage
Kellys Newsagents

Midland PVC Products
Expert Electrical 

Castle Paints
Heatwise

Brooks 
Midland Flooring

Tullamore Court Hotel
Reveal Makeup

B.N.I Offaly
Tyrells Home Bakery

Bespoke Barbers
Brushed Blow dry Bar

Shishir Restaurant 
Vero Moda

Trax Tullamore
The Beauty Spot
Silken Jewellers

IMC Cinema
Euro Giant

Equave Hair Salon
Boston Barbers

Employability Midlands
Dunnes Stores
Heiton Buckley 

Allure Hair & Beauty
Tullamore Meats

Lawless Funeral Directors
Crossans Butchers

Integra Life Sciences
Tullamore Chamber of Commerce

HSE Staff Choir
John Mollin Auctioneers

Tullamore Tribune
The Junction

Powercutz Fitness
Sirrocos Restaurant

Tullamore Community Pre-school
Hoeys Taxi & Bus

AIB
Tullamore Fire Brigade
Offaly County Council

Offaly Camogie
Midlands 103

Robbins
Tullamore Tidy Towns

Tullamore Dew Visitor Centre
Tullamore Harriers
The Office Centre

Byrne Casey & Associates
Ace Braces

Health Medical Centre
Fix my I

Joe Sullivan Photography
Kinahan Auctioneers

Cavanna Clothing
SuperBass

Darkness into Light Tullamore
Central Hotel

Clodiagh Gaels 
Peter Gillivan Butchers

KC Motorcycles
WOC Drylining
Zoetis Ireland

Steris Laboratories
Lambes Oil

Zumba with Dorinda
Hair by Havilla

Tullamore Cycling Club
Tullamore Lions Club

Declan Harvey
Offaly Dog Shelter

Tullamore Dew Distillery
The Colour Yard

Sonia Makeup Artist
St. Josephs National School

Bam Brew Daingean Mini Maroons
Offaly Minding Our Mental Health

Stratus Healthcare Pharmacy
The King Oak

Tullamore Town FC
Happy Hours Pre-school

My Fair Lady
St. Marys Youth Centre

Tullamore GAA Club
Flanagan Properties

Garda Siochana Laois Offaly 
Offaly local Development

Tullamore Jobs Club
MOJO

Step Up Project
Offaly Rural Development

SICAP
Offaly Volunteering
The Bridge Centre

Costa Coffee
Tullamore Swim Club

KMK Metals
Clonminch Pharmacy 

Axis Architecture
Midland Books

REA Heffernan Auctioneers
The Townhouse

fititout.ie
Eye Contact Opticians 

Sambodinos
Quirkes Medical Hall

Guy Clothing
Lynam Garden Furniture

O’ Connors Grocery
Colton Motors

Dolan’s Gala
D&S Hardware

Print Plus
Playtown

One Pilates
TC Physiotherapy

Oasis Fitness Studio
Tullamore Mens Shed

The Honey Bean
Tullamore Community Training Centre

Samantha’s Beauty Clinic
Regatta

Ronan Mc Cann Plant Hire
Carz N Coffee Tullamore
NAKID By Sharon Leavy

Maireads Holistic Therapies
Molloy Precast

Gorman Hooper Dolan Insurances
Grey Hair Studio

Pauline’s Beauty & Day Spa
The Blue Apron Restaurant
National Learning Network

Duffy & Scott Candlemakers
Tullamore Further Education Training 

Centre
Townmore Construction

Tullamore Test & Repair Centre
SBG Tullamore

Vove Media
John Mc Evoy Plumbing

Beautiful Creations

TULLAMORE 
ORGANISATIONS INVOLVED
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“Barbara Brennan, See Change Project Coordinator visited the Johnson and Johnson Dublin office to 
share her personal journey with mental illness. Her story was so profound; it moved everyone in the 
audience. The purpose of this talk was to grow the conversation around mental illness, reduce stigma 
and encourage a workplace culture that understands and supports those living with mental illness. 
J&J are passionate about cultivating a healthy workforce, and so in May, inspired by Barbara’s talk, 
we did a company walk in Glendalough. All the proceeds raised from this walk went to Shine. For 
the month of May, J&J colleagues proudly wore the Green Ribbon to encourage conversations about 
mental illness in our offices, and to signal company support for those who may be affected.  
At this time, Janssen, a pharmaceutical company of Johnson & Johnson, was also involved in an 
incredible collaboration with See Change and Aware, which was created to reduce stigma of mental 
illness and increase mental health literacy in Ireland, whilst promoting the positive impact that 
gardening and being outdoors can have on your mental well-being.  

The initiative included a national communications campaign of high profile ambassadors with lived 
experience of mental illness, a public activation at Heuston Station and Ireland’s biggest sci-tech 
conference, Inspirefest. This led to attendee, An Taoiseach, Leo Varadkar, publicly showing his support 
for the #GrowingConversations campaign by inserting a purple flower signifying ‘confidence and 
strength’ into our Wall. It also included a sophisticated social media campaign and a mini documentary, 
as well as the central tenet of the campaign – the co-creation of a beautiful garden called ‘Grounded’, 
which was thoughtfully developed by volunteers from both organisations with lived experience of 
mental illness.  

This garden was showcased to over 120,000 visitors who attended the Bloom in the Park 2019 festival 
across five days, including President Michael D. Higgins who visited the garden with his wife, Sabina, 
as a sign of his support.  

The strength of this campaign and its overwhelming impact was as a direct result of the unflinching 
commitment and authentic collaboration between See Change, Aware and Janssen from the projects 
humble beginnings - centred on the idea of a garden - which grew into a brave national conversation 
around mental illness in this country.”

JANSSEN IRELAND

WORKPLACE
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MENTAL HEALTH IN THE WORKPLACE
AN AMBASSADOR’S PERSPECTIVE 

Adrian Yeates on being involved in Green Ribbon this year 

“This year, See Change coordinated its 7th annual Green Ribbon campaign to help End 
Mental Health Stigma in Ireland. It was a special time for me, as it is my first year to make a 
real contribution to the cause as a See Change Ambassador.

I was particularly pleased to be able to participate in, and amplify, the initiatives of 
several organisations who are focused on creating a supportive environment for their 
employees. Through the talks I gave, I felt that the attendees could really relate to my 
personal experience of anxiety and depression, and how these setbacks can be successfully 
managed. Consequently, I believe they were more open to starting conversations about 
mental health. In addition, I offered practical tips around self-awareness and that of 
colleagues, to ensure that people were more empowered to ask for, or offer, help to each 
other. Not being a formally trained mental health professional, I sign-posted support 
organisations who are available to anyone who wants to reach out for assistance.

It was a privilege for me to take part in the Green Ribbon campaign this year, as I am 
committed to doing whatever I can to dispel the myths around mental health. The 
fundamental message of Green Ribbon is to start conversations, which will bring mental 
health into the light and thereby neutralise the stigma and prejudice that comes from 
lack of knowledge and negative attitudes. I was impressed with how comprehensive the 
campaign was in terms of activities and communication channels. As part of the 2019 
campaign, I also did my first ever video clip on Twitter and contributed short articles on 
Prejudice and Self-Stigma to the Ambassador Blogs.

Mental health is a daily consideration, and the attention created by the Green Ribbon 
campaign each May creates vital momentum for the rest of the year. Much of the stigma 
around mental health is felt in the workplace, so I think Green Ribbon offers organisations 
the perfect platform to launch, or develop, the cultural changes required to ensure all 
employees can give their whole selves to their work.”
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“At SSE Airtricity we are passionate about fostering an open and inclusive workplace culture. This is 
why we wanted to take time to celebrate Green Ribbon Month in May alongside our mental health 
partner, See Change. 
 
Over 100 of our employees have attended awareness training with See Change. From our discussions 
and training with See Change, we became aware of how damaging labelling and stereotyping can be. 
To raise awareness around this topic we created our “Labels are for jars, not people” bingo! We held 
time to talk sessions in all our kitchenette areas on each floor and used the bingo cards to educate and 
prompt conversation. 

See Change have taught us that the more we talk about mental health issues, the more we reduce the 
possibility of stigma.  

Our Partnership with See Change has allowed us to start a conversation about our mental health and 
has helped us create a more supportive and open workplace culture for our employees, for each other 
and for our families”

SSE AIRTRICITY
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PARTNER EVENTS

BLOOM IN THE PARK 2019 
IN PARTNERSHIP WITH AWARE AND JANSSEN

A highlight of this year’s campaign was 
our collaboration with Janssen Ireland and Aware. 
As part of a campaign called Growing Conversations, we helped 
deliver a show garden for Bloom in the Park 2019. The objective of this garden 
was to prompt a conversation amongst people about the experience of mental illness and to help 
broaden people’s understanding of what that is. The campaign was a true collaboration that included 
the voices of those with lived experience of mental illness, which helped bring an authentic voice to 
the conversation. 

Why Janssen chose to collaborate with See Change?

“When selecting organisations to collaborate with on the Bloom project JSI sought respected partners 
in the area of Mental Health with the largest potential impact on the general public. The Green Ribbon 
campaign and its associated messages were very aligned with the JSI objectives of increasing mental 
health literacy and reducing stigma. From the outset, See Change understood the potential value and 
impact of the project and brought enthusiasm, energy and valuable insight to the initiative. These 
qualities were maintained throughout the project from all partners, volunteers and participants and 
resulted in a campaign which encompassed all that is good about true collaboration.”

Janssen Ireland 
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Why Janssen chose to collaborate with See Change?

“I am a See Change ambassador and I am delighted to have been a participant and part of a team that 
involved designing a show garden for the Bloom Festival 2019. This entire experience had a positive 
impact on my mental health, as It involved a team of people with different life experience coming 
together and working towards creating a space that expressed the reality of what it is like to live with 
mental health difficulties at any stage in life. The collaboration impacted us all in the group in profound 
ways as it created a respectful, supportive camaraderie that gave us the room and responsibility to 
be able to wholeheartedly convey the meaning and essence of navigating through a journey and 
experience that is unique as it is for each individual. When “Grounded” was unveiled and shown to 
friends, family and the public it did something marvellous with its honesty, integrity and beauty, it gave 
permission to all who viewed it to then speak about their own life experiences and most importantly 
offered another opportunity to open and continue the conversations around our mental health.” 

Catherine Barry, 
See Change Ambassador

PARK RUN

ParkRun Ireland where delighted to team up with See Change during their green ribbon campaign to 
highlight the importance of mental health awareness. Our objectives at ParkRun are around health and 
well-being and we know from our 2018 Health & Wellbeing survey that 35% of respondents indicated a 
mental health issue. 

In turn over 80% of those indicated that participation at parkrun helped them manage their condition. 
If we apply this to the full ParkRun community that is 28,000 people recording a mental health problem 
and 24000 of those saying parkrun on a Saturday morning helps them manage their condition.

Matt Shields, 
ParkRun Country Manager
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ST PATRICK’S MENTAL HEALTH SERVICES

“Green Ribbon Month is an annual event in our calendar 
here in St Patrick’s Mental Health Services (SPMHS). We 
have worked with See Change for a number of years and 
are delighted to support Green Ribbon Month through 
a number of initiatives. Partnering with See Change 
strengthens our continuous work to reduce the stigma 
associated with mental health difficulties. Green Ribbon 
Month provides us with another opportunity to engage 
with our service users in a fun and entertaining way, and 
the events run to mark the campaign create a safe space 
to continue important conversations around mental 
health.

Throughout Green Ribbon Month, we distributed over 
1000 green ribbons across the hospital, to staff, service 
users and visitors to St Patrick’s Mental Health Services 
and through our Information Centre.
In 2019, we were also delighted to welcome RTÉ’s Movies 
Editor, Michael Doherty, to our main campus, St Patrick’s 
University Hospital, for a special Film Quiz for our service 
users on 21 May. Michael compiled and hosted the event, 
with questions ranging from movies to music, sport 
to comedy, and a nod to the theme of mental health 
throughout.

The Film Quiz proved an important opportunity to bring 
people together, providing both an entertaining evening 
and building support networks among our service users. 
The evening began with service users enjoying some light 
refreshments and forming their teams, joined by some 
of our staff and See Change representatives. Michael 
enthusiastically kicked off proceedings, keeping the 
evening flowing with fun and sporting competition.

Two highlights from the evening included one of the 
service users leaving the room after winning a spot prize, 
only to make a proud entrance a few minutes later, wearing the movie t-shirt they had just collected 
and parading it to great applause. During the music round, the whole room erupted in a spontaneous 
edition of the song ‘Rule the World’ by Take That. The atmosphere of the evening was contagious, 
highlighting the importance of creating connections and breaking stigma in journeys of mental health 
recovery.

Every year, we here in SPMHS look forward to See Change’s Green Ribbon campaign, which we fully 
support as we work together to raise awareness of and combat mental health stigma in our society.”
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CAIRDEAS CLUBHOUSE: 
EVE HEALTHY IRELAND EVENT AND SHOWCASE FOR GREEN RIBBON MONTH 2019

“Every year Cairdeas Clubhouse, a HSE-EVE mental health service based in Bray, Co. Wicklow, both host and 
participate in a variety of green ribbon awareness raising events. This year, as members of the EVE Healthy 
Ireland (HI) working group, we were involved in organising and contributing our experiences to the Health 
and Wellbeing Showcase event, held in EVE Estuary Hub in Swords. Our aim was to promote and engage 
in conversations around health, both physical and mental health. In addition to supporting our member’s 
mental health, we recognise the need to ensure supports are available for them to develop positive lifestyle 
behaviours when it comes to smoking, physical exercise, alcohol and sexual health etc.

The HI event in Estuary featured displays from many EVE services, and everyone mingled, chatted and 
got inspiration for their local HI initiatives. Cairdeas showcased HI elements in our clubhouse programme, 
including Tai Chi, Mindfulness, healthy menus, walks and exercise. We had a bowl of “Protein Balls” for 
people to eat made by our Catering Unit. Other EVE services demonstrated their local projects including 
kayaking on the Liffey, music and mindfulness, positive ageing, healthy organic food for lunch grown in 
allotments, and taking part in national projects such as the HSE Steps to Health Challenge and Irish Heart 
Foundation’s Active At Work programme.

Then there were talks on all aspects of HI. Cairdeas presented the theme of “Sexual Health” from an 
LGBTi perspective. Marisa, Cairdeas member, spoke about her transgender journey. Ronan (Cairdeas) and 
Simon (Trans Greystones) talked about how their services have worked together to reduce stigma around 
transgender and mental health issues, and encouraged others to do the same. The crowd were very 
interested and welcoming and there was enthusiastic applause at the end of it.

At the showcase of HI projects by EVE services, we also launched the EVE HI Action Plan, the theme of 
which is to support people “live well and work well” in the community. Following extensive service wide 
consultation, the plan was co-produced by people who use EVE services and staff, and reflects a shared 
vision of the health priorities to be addressed in the next five years. The HI Framework and local action 
plans provide a way to promote recovery and wellbeing for of people with mental health difficulties by 
focusing on physical and mental health in all aspects of our services.

Before lunch, the Ambulance Pipe Band performed some tunes. Following this Margaret Webb, the general 
manager of EVE and David Wood, Cairdeas member, introduced the EVE HI action plan. To top off the whole 
day, there was even a “Line Dancing” event. A good crowd got up to dance and it was very lively and great 
exercise. Overall, it was an interesting and fun day.

Marisa (Cairdeas member) 
and Ronan (Cairdeas manager)

The EVE services have been an avid 
supporter of the Green Ribbon campaign, 
organising events across their 
Clubhouses and HUBS during the month. 
Other events that took place were the 
‘Untangle your thoughts’ by Suaimhneas 
Clubhouse, Tesco and Dunnes Stores 
information stands by Platinum Clubhouse 
and a Talk and Walk event organised by 
EVE New Horizon which was open to all 
EVE services. We look forward each year 
to see what events will be planned as 
they are sure to create a space where a 
community can get together. 
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AIB
“On the back of our involvement with See 
Change over the last number of years 
and seeing how every May, our staff 
proudly wore their Green Ribbon, we 
decided this year that as an organisation 
we wanted to bring it one step further 
and not only support the eradication 
of mental health stigma through our 
staff base, but to take a public stand 
and become an official distributor of 
the Green Ribbon. Through our 205 
branches and sub offices nationwide, 
our customers were provided with over 
42,000 Green Ribbons.  

The month of May also saw various 
events take place throughout the whole 
of AIB, supporting the Green Ribbon 
campaign. From hundreds of staff 
standing shoulder to shoulder along 
the Canal in Dublin, this has carried on 
throughout our organisation ever since. 
It is with great pride that we will continue 
to support See Change and support the 
agenda to break down the stigma that 
surrounds mental health.” 

DISTRIBUTION PARTNERS

BOOTS
“Boots Ireland have partnered with See Change since 2017 
having signed up to and completed the work place pledge. 
This is our third year as a national distribution partner for the 
Green Ribbon campaign where over 46,900 green ribbons 
were made available to customers with the aim of helping to 
raise awareness and promote conversations around mental 
health throughout our 87 stores nationwide.
 
National time to talk day was marked with teabags issued 
to all colleagues from See Change, encouraging them to 
take some time out for a cup of tea and to connect with 
their colleagues. A variety of actions happened on the day 
including positivity trees, healthy lunches & not so healthy 
lunches, a ban on mobile phone in the canteen all with the 
aim of encouraging conversations.”
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eir
“As an organisation, eir wholeheartedly 
supports the tremendous work See 
Change do - raising public awareness 
around the existence and impact of stigma 
associated with mental health problems. 
Our calculations show that in week 1 
across our 42 retail stores, circa 3.2 million 
people passed by the shop fronts and over 
60K walked through the doors. 

These figures boasted a fantastic 
opportunity for us to really get the 
message out there. We are also 
delighted to report that not only were 
we playing our part by offering ribbons, 
but also the engagement and open 
conversation from our customers was 
hugely positive.

Store Manager, Naas ‘the ribbons have 
had huge uptake here in Naas, we promote and encourage customers to take 
a ribbon and support the campaign in person and online. Our small team are all 
sporting the ribbons every day and it’s encouraging to see how warmly received the campaign has been 
here in Naas by customers and the team alike.”

We are truly proud to have partnered with See Change as one of its official distributors and look forward to 
future works in supporting the importance of looking after one’s mental health.’

We are truly proud to have partnered with See Change as one of its official distributors and look forward to 
future works in supporting the importance of looking after one’s mental health”

Iarnród Éireann

“This is the sixth year that Iarnród Éireann have been an official distribution partner for Green Ribbon. We 
distributed 50,000 ribbons at major stations across the country as well as individually writing to our 3,700 
staff with their ribbon, explaining why we as a company are participating in the campaign and asked all staff 
to wear their ribbon for the month of May. This year the distribution went extremely well and all stations 
reported a great uptake of the ribbons by our customers. We had reports from staff that by wearing the 
green ribbon it promoted positive conversations amongst their colleagues and customers about the 
importance of looking after their mental health.
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This year, once again in association with Exterion media we created a Time to Talk wall that appeared on the 
large screens at Connolly, Pearse and Heuston. The content for the time to talk wall was generated through 
social media conversations and really struck a chord with those that passed through the stations.  We also 
hosted a Time to Talk day at Connolly station on 3rd May to launch our participation. A number of mental 
health volunteers were present to chat to commuters as they passed through the station and the event 
was a success in both raising awareness and giving information and support to customers who may need it 
for themselves or for a friend or family member.

This year on a Heuston to Cork service, we handed out conversation packs to promote conversations about 
mental health. We are proud supporters of Green Ribbon month. 

At Iarnród Éireann, mental health awareness is core to our corporate social responsibility strategy. Sadly, 
acts of self-harm on the railway are not uncommon and we believe that through our involvement with 
Green Ribbon we are helping to end the stigma around mental health.”
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PARTNER LIST

3TS
A and S Fitness

AIB
AHA Campaign

Ahead
Amen

Anamcara 
Aware

BeFriend
Belong To

Business in the Community
Bloomfield
Bodywhys

Boots
Ballymun Regional Youth Resource

Cappuccino Bar
Catholic Guides of Ireland

Coillte
Cycle Against Suicide

Department of Health and Children
Dublin Simon 

Eir
Employability 

Employabilty Dublin North 
Epic Online

EVE: Living Well Working Well
Exchange House

First Fortnight
Flyefit Gyms
GarageLand

Gateway MHA 
Gay Switchboard

GROW
Hail-Housing Association for 

Integrated Living
Headline

Irish Rural Link
Irish Sports Council 

It’s good to talk 
Janssen Ireland

JIGSAW
Kennedy Summer School 

Kildare County Council
Limerick Mental Health Association 

Macra
Maynooth Students Union 

Maynooth University 
Mens Health Forum Ireland

MensShed
Mental Health First Aid
Mental Health Ireland
Mental Health Reform 

Millward Brown
MY Mind

National Disability Authority
National Youth Council Ireland 

NearFM
North-East Kerry Development

Northside Parntership
National Office of Suicide 

Prevention
One in Four
PCI College

Psychotherapy Dublin 
Rathmines Pembroke Community 

Partnership
Saint John of God Hospital

Saint Patricks Cathedral Dublin
Samaritans Ireland

Seachtain Na Gaeilge
Shine

Sigmar 
Smashing Times Theatre

Turn to Me
Union of Students Ireland

Unite the Union 
University College Cork Students 

Union 
University College Dublin

University College Dublin Students 
Union 

University of Limerick Students 
Union 

Walk in my Shoes

Wicklow County Council
YOULEAD Doctoral Programme

Health Services Executive 
Iarnród Éireann 

Irish Advocacy Network
Irish Business and Economic 

Confederation
Irish Cardiac Society Ireland

Irish Cattle and Sheep Farmers 
Association Ireland

Irish College of General 
Practitioners

Irish College of Psychiatrists
Irish Congress of Trade Unions
Irish Co-operative Organisation 

Society
Irish Countrywoman’s Association

Irish Creamery Milk Suppliers 
Association

Irish Farmers Association
Irish Girl Guides

Irish Human Rights and Equality 
Commission 

Mental Health Commission
So Sad

Solas FRC Ballygar Outreach Office 
Sport Ireland

SpunOut
St Patricks Mental Health Services

StopSuicide
Suicide or Survive 

Taxiwatch
Teagasc 

The Counselling Centre
The Porter House

The Rise Foundation 
Transgender Equality Network Ireland

Trinity College Dublin
Trinity College Dublin School of 

Nursing and Midwifery
Trinity College Dublin 

Students Union
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See Change relies heavily on the support of our funding partners who help ensure the continued 
running of our mental health stigma reducing projects and campaigns. We are thankful to receive the 
support of:

Department of Health Development Funding
Minister of State for Mental Health and Older People

Jim Daly

National Office of Suicide Prevention 
(Health Service Executive)

John Meehan

Saint John of God Hospital
Emma Balmaine

FUNDERS




