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INTRODUCTION TO THE SEE CHANGE CAMPAIGN

See Change is Ireland’s national programme working to positively change social attitudes and
behaviour so that there is a reduction of stigma and discrimination associated with mental health
problems, ensuring that everyone enjoys the same rights on an equal basis.
The See Change vision is that every person in Ireland can be open and positive about their own and
others’ mental health.
See Change aims to:
•
Create an environment where people are more open and positive in their attitudes and
behaviour towards mental health;
•
Promote greater understanding and acceptance of people with mental health problems;
•
Create greater understanding and knowledge of mental health problems and of health services
that provide support for mental health problems; and
•
Reduce stigma associated with mental health problems and challenge discrimination.
This is Ireland’s FIRST EVER national stigma reduction partnership and we exist to inspire a social
movement in Ireland to reduce the stigma and discrimination of mental health problems so that mental
health problems are viewed as part and parcel of being human – in the workplace, at home, out and
about, in the media, and everywhere else.
See Change partners include a broad range of organisations who have signed up to at least one big
action to support the movement. The growing list of the 39 partners to date includes:
Department of Health and Children, HSE, St. Patrick’s University Hospital, Shine – Supporting People
Affected by Mental Ill Health, Amnesty International (Irish Section), IBEC, Bodywhys, Inspire Ireland,
Irish Advocacy Network, Detect Early Intervention Service, Gay and Lesbian Equality Network, Mental
Health Commission, HSE’s National Office for Suicide Prevention, National Service Users Executive,
Student Union National University of Ireland, Maynooth, Irish Sports Council, National Disability
Authority, DCU School of Nursing, Grow in Ireland, Headline – the National Media Monitoring
Programme for Mental Health & Suicide, Equality Authority, The College of Psychiatry of Ireland,
Headstrong, Student Union UCC, Mental Health Ireland, PCI College, Irish Farmer’s Association, The
Irish College of General Practitioners, Suicide or Survive Ltd (SOS), Cork Counselling Service, Gateway
Mental Health Project, Turn2me.ie, Spunout.ie, People with Disabilities in Ireland, Please Talk, The Irish
Association of Suicidology, Console
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WHAT ARE MENTAL HEALTH PROBLEMS?1
Mental health problems can disrupt a person's thinking, feeling, mood, ability to relate to others and daily functioning. Just
as diabetes is a disorder of the pancreas, mental health problems are conditions that often result in a diminished capacity
for coping with the ordinary demands of life.
Mental health problems can affect persons of any age, race, religion, or income. Mental health problems are not the result
of personal weakness, lack of character or poor upbringing. Mental health problems are treatable. Most people diagnosed
with a serious mental health problem can experience relief from their symptoms by actively participating in an individual
treatment plan.
Recovery is possible. Mental health recovery2 can be described as a journey of healing and transformation enabling a
person with a mental health problem to live a meaningful life in the community, while striving to achieve his of her full
potential.
1 National Alliance on Mental Illness (NAMI), www.nami.org
2 Recovery model as a social process of recovering a fulfilling life regardless of the presence of absence of symptoms (Kruger 2000)

WHY IS SEE CHANGE IMPORTANT?
People with mental health problems and their relatives consistently identify stigma and discrimination as major barriers to
health, welfare and quality of life. In fact, a recent study into mental health attitudes in Ireland found that while 94% of
people in Ireland feel that mental health problems can affect anyone, 1 in 2 people would not want anyone to know if they
had a mental health problem1.
According to the World Health Organization, depression alone is ranked as the leading cause of disability worldwide2. The
impact of prejudice, ignorance and fear around mental health problems can be devastating for people, families,
communities and society collectively. Stigma may prevent people seeking mental healthcare when they need it. It stops
people with ability getting the jobs they are qualified to do. It can stop people building new friendships and mean they lose
existing ones. It can mean that everyday activities like going to the shop, pub or community centre are impossible.
With one in four adults experiencing mental health problems at some point in their lives, and over 1 in 50 experiencing
more severe mental health problems, thousands of people throughout Ireland live in the shadow of one of the last great
taboos - mental health problems3.

HOW DID IT ALL START?
Within the Irish mental health voluntary sector, there has been a long standing desire to have a national stigma reduction
campaign.
See Change was initiated by Shine – Supporting People Affected by Mental Ill Health, the mental health voluntary sector,
the Minister for Equality, Disability and Mental Health along with the Department of Health and Children to reduce the
social stigma of mental health problems. After the Department hosted a series of round table meetings on how best to
approach the issue, a proposal was made by Shine outlining the possible steps to take. Through the National Lottery Fund,
the Department of Health and Children allocated core funding for See Change over an initial 2 year period (March 2010March 2012), and Shine was given the responsibility to be the coordinating organisation for See Change, including
leveraging further funding for campaign activities.
1. Public Attitudes towards Mental Health Problems, (See Change 2010).
2. World Health Organizatio, http://www.who.int/features/factfiles/mental_health/mental_health_facts/en/index1.html
3. Public Attitudes towards Mental Health Problems, (See Change 2010)
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WHAT HAS THE SEE CHANGE TEAM BEEN UP TO?

The first step that was taken was convening a meeting in February 2010, bringing together potential
partner organisations to discuss the idea of creating a national stigma reduction partnership, tabling the
name of See Change, deciding on a logo, and agreeing to come together under the banner of See
Change. The name See Change was originally proposed because ‘sea change’ means a major
transformation, often for the better. It was suggested that See Change would be appropriate because it
also echoes two of the international stigma reduction campaigns: See Me (in Scotland) and Time to
Change (in England).
Next, we held a strategic planning session in March 2010 with an external facilitator (the founding
campaign Director for See Me, the Scottish mental health stigma reduction campaign) to agree on the
specific framework for See Change, including the vision, aims, objectives, key outputs, anticipated
outcomes, development approach and evaluation methods. Following on from the strategic planning
session, the structure for See Change was developed, while further sources of funding for See Change
activities were pursued.
Then, it was time to let the public know that we existed and to sow the seeds of creating a social
movement. To do this, See Change was launched by Minister Moloney and celebrity ambassadors
Miriam O’Callaghan and Eileen Dunne on 15th April 2010. At the launch, a competition was opened
to the public to come up with a campaign slogan or idea to reduce stigma and discrimination. The
competition was publicised through the national and local media.

See Change Launch: l-r: John Treacy, CEO of the Irish Sports Council; Shane O’Donoghue,
BBC and RTE Golf Broadcaster; John Saunders,Director of Shine and See Change; Miriam
O’Callaghan,RTE Broadcaster; Micheál O Muircheartaigh, RTE Gaelic Games Commentator
and Minister John Moloney, Minister of State at the Department of Health and Children
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Also featuring at the See Change launch was the promotional video
(http://www.seechange.ie/index.php/about-see-change/making-of-the-see-change-promotional-video)
which was developed in partnership with Niche Media. The aims of the promotional video were to
deliver the See Change vision with impact, engage the audience and highlight the call to action for the
See Change 'ideas competition'. Niche Media approached several well-known Irish personalities from
the world of sport, media and entertainment to support the campaign. Those who gave generously of
their time and feature in the video are: Claire Byrne (Broadcaster RTE), Barry Murphy (Comic), Risteárd
Cooper (Actor), Eamonn Coghlan (Olympian & World Champion Athlete), Mick Dowling (Olympic
Boxer), Micheál O Muircheartaigh (RTE Gaelic Games Commentator), Colm Murray (RTE Sports
Newscaster), Johnny Murtagh (Champion Jockey) and Shane O’Donoghue (Golf Broadcaster BBC &
RTE).
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THE COMPETITION
Following the launch we held a competition to get
people’s ideas on how best to deliver the See Change
vision of an Ireland where every person has an open
and positive attitude to their own and others’ mental
health. People were invited to enter ideas for a
memorable campaign slogan or ideas about how to
reduce stigma and challenge discrimination. We
received over 550 entries with great suggestions
ranging from interactive art projects to public
information campaigns. In the end Catherine Dunne’s
idea ‘Use the Plot’ was chosen.

Catherine Dunne: See Change Competition Winner

Catherine’s winning idea was to use unfinished and
idle land to create gardens where people can come
together to grow produce. The project will bring
together people with and without experience of
mental health problems to engage in an enjoyable
activity.

The Use the Plot project will complement other activities which will be taking place around the
country such as education and information campaigns aimed at reducing stigma and discrimination.
Colin Cullen also won a prize for his slogan ‘Embrace Me, Embrace Mental Health’ which was highly
commended by the judging panel.
John Saunders, Director of See Change said that Catherine’s idea had been chosen because of its
potential to “bring together people with and without experience of mental health problems in a novel
way. Research has shown that getting to know someone with a mental health problem challenges
personally held negative beliefs and reduces stigma.”
The winning entry was announced by Claire Byrne at the ‘Partners on the Ground’ event held in the
Mansion House in June, with the winning idea receiving a €5,000 cash prize. This competition was
particularly important, because it gave the public an opportunity to let us know what they would like
the campaign to do, to get involved by submitting their ideas, having their voice heard, and also
creating the beginning of an online community.

7.
SEE CHANGE :: END OF YEAR REPORT 2010

PUBLIC ATTITUDES TOWARDS MENTAL ILL HEALTH

In April 2010, we commissioned Millward Brown Lansdowne to conduct a benchmark study on public
attitudes towards mental ill-health. The study was co-funded by the HSE’s National Office for Suicide
Prevention and the National Disability Authority.
The objective of the research was to gain a baseline measure of public attitudes, with a specific
emphasis on stigma, before the roll-out of See Change’s programme of activities for 2010-2012. The
study will be repeated in 2012 to measure the impact of these activities.
Millward Brown Landsdowne conducted face to face interviews with a nationally representative sample
of 977 people aged 18+.The research provided valuable insights into public attitudes towards mental ill
health and helped identify key populations and settings for the See Change campaign, some of which
are outlined below.
A low level of personal experience of mental health problems was reported by respondents. 6 in 1
people questioned reported no experience of mental health problems. There was also an
underestimation of the prevalence of mental health problems. Just 11% correctly identified that one in
four will experience mental illness at some point in their lives.
The research showed that while 7 in 10 Irish people strongly agree that virtually anyone can develop a
mental health problem, 1 in 2 wouldn’t want others to know if they had a mental health problem.
The outlook for recovery from mental illness is seen as poor – only one in five strongly agree that ‘the
majority of people with mental health problems recover’.
Less than half of those questioned would ‘know what to do’ if someone close to them was experiencing
mental health problems.
The workplace was identified as a key setting for stigma reduction activities. 2 in 3 people questioned
believed that people with mental health problems should have the same rights as the rest of the
population but only 46% believed this was the case when it came to employment rights. 48% of
respondents would deliberately conceal a diagnosis from co-workers.
18-24 year old males and farmers emerged as particularly vulnerable groups. Stigma is most keenly felt
by both; they are most likely to hide a diagnosis, and least likely to seek help for themselves or to
know how to help others.
Please see link below to a summary report of this research study:
http://www.seechange.ie/index.php/news/68-public-attitudes-towards-mental-health-problems
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SEE CHANGE PARTNER MANIFESTO

It was then time to finalise the See Change Partner
Manifesto, which sets out the intent behind the
See Change Partnership –and outlines how we
will work together to lead marketing strategy and
stakeholder action in order to bring about positive
change in public attitudes and behaviours towards
mental health problems in Ireland.
Specifically, the Manifesto outlines our: Vision;
Mission; Aims; National Operations; Values and
Principles; Coordinating Organisation’s
commitment, reporting mechanism, accountability
and responsibility; and the See Change Partners’
commitment, reporting mechanism, accountability
and responsibility.

Really important for the Manifesto, was defining what the See Change values are:

9.
12.
SEE CHANGE :: END OF YEAR REPORT 2010

The findings from the baseline See Change research, along with a video of partner organisations from
the launch describing why reducing the stigma associated with mental health problems is so important,
was featured at the June 2010 ‘Partners on the Ground’ event. This event also announced the winning
idea from the public ‘ideas competition’, as well as showcasing the See Change pledge card.
It was then time to put our creative minds to work and look at compelling, motivating and resourceful
ways to ignite a social movement to support delivery of See Change. The partner organisations came
together for a one day Ideas Generation Workshop led by Born, for a fun, jam packed day of inspiration
that helped us generate fresh, disruptive ideas to build a See Change movement in Ireland. Together we
came up with over 100 ideas, and collectively filtered them, deciding on our top ideas.
From there, Born added their marketing and campaigning expertise by taking our ideas and reviewing,
refining and developing them to help drive the brand strategy implementation plan. We then held a
debriefing day for all the partner organisations, and Born made a presentation on the developed ideas,
and we voted on which ideas we would like to pursue. The top choice was the ‘My Story’ idea, which
is about telling of the lived experiences of mental health problems. In second place was the idea of
getting the issue onto the workplace agenda. The overarching big idea for the campaign was a clear
call to action through makearipple.ie – every interaction with See Change (communications, partners
etc) is an invitation to make a ripple – a personal commitment to change your attitude and behaviour
in relation to people who are experiencing or have experienced mental health problems. The hub for
makearipple will be online where the public come to make their personal pledges. All of these ideas
are currently being scoped out and in planning for development in 2011.
After we had collectively decided on the ideas to take us forward, we decided it was time to start
getting the word out and to engage with communities to start talking about the issues. So, in September
2010 we started to hold Community Fora ‘town hall style’ public meetings – 34 such meetings are to
be held across Ireland. These events are followed up within the same communities by Suicide or
Survive’s Wellness Workshops, which are one day workshops looking at building your own wellness
toolbox. Additionally, See Change in association with the PwDI (People with Disabilities in Ireland)
held 6 conferences on “Challenging Mental Health Stigma” between September and December 2010.
All of these events were advertised within the local communities, free of charge and open to anyone in
the public.
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SEE CHANGE EVENTS

COMMUNITY FORA EVENTS
We hit the road in September 2010, bringing the See Change message to towns and communities
around the country and starting conversations about mental health stigma and discrimination. To date,
we have held nine public meetings about the See Change campaign and what can be done to reduce
stigma. The meetings will continue until we have reached every county in Ireland.
The meetings are being held in association with the local Community County or City fora. County and
City Forums were established as part of the County and City Development Board process to facilitate
consultation with the Community and Voluntary sector and working with them has been a great way to
spread the See Change message to communities around Ireland.
Our first meeting was held in Ennis on the 14th September, where a crowd of 200 gathered to hear
about the campaign and how they can become involved. Meetings have also been held in Tipperary,
Ballyboffey, Newcastle West, Dun Laoghaire, Dublin City, Swords, Leitrim and Wexford.
The meetings have all followed a similar structure: John Moloney, T.D., Minister for Disability and
Mental Health, a See Change representative and Paul Gilligan, CEO St Patrick’s University Hospital
have addressed the meetings. At each meeting a person with self-experience of mental health problems
has given a personal testimony of their experiences of stigma and discrimination and also spoken about
their recovery.

Community Forum Meeting in Ennis, Co Clare: l-r Paul Gilligan, CEO of St. Patrick’s University
Hospital; Mary Leahy, Chairperson Clare Community Forum; Dora Hennessy, Principal Officer
for Mental Health, Department of Health and Children; Kahlil Thompson-Coyle, See Change
Campaign Manager; John Moloney T.D., Minister for Disability and Mental Health; and Ann
Marie Flanagan, Regional Development Officer with Shine
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At the advice of the community fora, local organisations and support services have also spoken at some
of the meetings. Partner organisations and local services have had information stands at the meetings
which have given people an opportunity to learn more about services available to them.
The meetings provide an opportunity for people to learn about the See Change campaign and to
mobilise grassroot support for the campaign. Everyone attending the meetings is asked to pledge their
support to the campaign by completing one of our pledge cards and making a personal commitment to
reduce mental health stigma. They are also given a copy of our toolkit which contains information on
organising and running a See Change event in the community. The meetings also provide an
opportunity for people to learn about some of the local services on offer.
Importantly, the meetings are also an opportunity for us to hear people’s thoughts and suggestions on
how to combat stigma and discrimination. Many people have shared their personal experiences of
stigma at the meetings and others have highlighted the areas where they feel stigma is most prevalent.
One of key areas of action identified by people at the meetings is that of education. It was strongly felt
that a schools programme about mental health stigma and discrimination is needed and this is
something which we hope to progress in 2011.
Wellness workshops, organised by Suicide or Survive (SOS) – a See Change partner organisation
dedicated to providing therapeutic and education programmes aimed at suicide prevention, mental
health awareness and stigma reduction – have been held in the weeks following each meeting. People
are invited to sign up for workshops at the meetings. These workshops demonstrate how people can
recognise the ‘triggers’ that may affect their mental well-being and emphasise the importance of being
well and keeping well day to day.
The feedback from the meetings has been positive with 88% of those questioned reporting that they
feel well informed about the See Change campaign after the meeting and 80.5% of those reporting a
greater awareness of the stigma and discrimination people with self-experience of mental health
problems face.

SEE CHANGE/ PWDI CONFERENCES
To promote public awareness and understanding of mental health issues People with Disabilities in
Ireland (PwDI) held six major conferences on “Challenging Mental Health Stigma” around the country
between September and December 2010 to highlight the issues of stigma and discrimination. These
meetings were free of charge and open to all to attend. Conferences were held in Cork, Athlone,
Navan, Waterford, Dublin and Sligo and all were very successful. In total 560 people attended these
conferences.
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Various organisations and groups were represented at each conference. Speakers included
representatives from See Change, PwDI, The Irish Advocacy Network, Mental Health Ireland, Amnesty
International Ireland, facilitators of Shine’s support groups, representatives from mental health and
suicide prevention agencies mental health advocates and people with self-experience of mental health
problems and discrimination.

PwDI/ See Change Conference Athlone: l-r Carol Harrington, Finola Colgan, Mental Health
Ireland, Brid Brighton, Nurse at St Loman’s Hospital, Westmeath

To date, other highlights of the See Change partnership work include:
•
•
•
•
•
•
•
•
•
•

A nationwide co-branded advertising campaign with Amnesty was launched on 7th October 2010.
Universities around Ireland are planning on-campus stigma reduction activities targeted at students
organised by Please Talk.
In September 2010 Shine provided training sessions to The Equality Authority employees on mental
health stigma and discrimination.
IBEC held a HR conference on mental health stigma in November 2010. Approximately 70
companies attended this conference.
SOS Wellness Workshops.
The Gateway Partnership is organising a community gardening project which creates opportunities
for social contact.
The Irish Farmers Association are hosting information sessions on See Change which will be
delivered to the 27 IFA executive committees. These began in September 2010.
For World Mental Health Day in October, The Irish College of Psychiatry organised an Art
Exhibition and Competition.
In November Amnesty held “Hear My Voice” events in Donegal and Cork and “Galway Giggles”
event in Galway.
UCD Student Union held a Mental Health Stigma Seminar.
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EVENT TIMELINE FOR SEE CHANGE EVENTS
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BY JANUARY 2011, THE SEE CHANGE TEAM WILL HAVE VISITED ALL OF THE
FOLLOWING COUNTIES:

15.
SEE CHANGE :: END OF YEAR REPORT 2010

SEE CHANGE NATIONAL PARTNERSHIP OPERATIONS

In July 2010, the initial See Change Advisory Panels convened. The agreed Terms of Reference for these
panels include:
•

To advise on the direction and implementation of the specific working topic of the Advisory
Panel.

•

To monitor progress and ensure adherence to the Programme Plan, See Change Core
Community Manifesto, Strategy Document and Marketing Plan in relation to the working topic
of the Advisory Panel.

•

To make regular reports to the See Change Steering Committee.

•

To develop working sub-groups, when needed.

•

To ensure that the Advisory Panel has adequate representation from individuals with selfexperience of mental health problems.

•

To nominate a Chair of the Advisory Panel.
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In addition, See Change will seek to finalise a Steering Committee and Stakeholder Forum in 2011. The
terms of reference for the Steering Committee include:
•

To contribute experience and expertise in planning the development of the
See Change Programme.

•

To ensure that the Steering Committee has adequate representation from individuals with selfexperience of mental health problems.

•

To advise on the direction and implementation of the partnership.

•

To monitor progress and ensure adherence to the Programme Plan, See Change Partner
Manifesto, Strategy Document and Marketing Plan.

•

To receive and approve regular reports from the See Change Coordinating Organisation.

•

To make regular reports to the partner organisations of See Change.

•

To consider and recommend strategies for the continuation and development of See Change.

•

To contribute to Advisory Panel work as required.

•

To approve key strategy and policy decisions, including central marketing initiatives.

•

To oversee the See Change budget plan.

•

To approve expenditure in excess of €100,000.

•

To issue an annual report to See Change partners, stakeholders and public.

•

To appoint and oversee the evaluation of the See Change Programme annually with the
intention that, with funding, it will be an independent review.
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SEE CHANGE ONLINE ACTIVITY

The web is a really important place for us
to spread the See Change message. We
have been building an online profile for
the See Change campaign. The See
Change website was launched with the
campaign in April and has had 5,840 visits
to date. In addition to the website, we
also have Facebook, Twitter and YouTube
profiles.
Our Facebook page now has 1,076
followers and is a great way to publicise
our events and to interact with people
who are interested in the campaign. We
ran our ‘Be the Change’ competition
through the Facebook profile in May and
received over 550 entries.
We currently have 380 followers on
Twitter. Twitter is a great way for us to
learn about activities that are relevant to
the See Change campaign.
We also have a YouTube channel where
our videos are available. The videos on our
YouTube channel have been viewed 986
times to date.
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MEDIA COVERAGE

The See Change campaign team works hard to get our key messages into the local, regional and
national media. Our approach places a particular emphasis on the importance of local print and radio,
as a key vehicle for communicating the See Change message in local communities.
All media outreach and communication is managed and coordinated internally by the See Change
campaign team. The team has had considerable success in generating print and broadcast coverage of
the campaign’s key messages. As well as leveraging local media to publicise See Change events and
initiatives, the campaign team works to communicate the following key messages in the media:
•
Mental health problems can affect anyone at any time during their lives.
•
People with mental health problems can and do recover.
•
People affected by mental health problems are entitled to the same human rights as everybody
else in society without discrimination.
•
Every person – whether you have been personally touched by mental health problems or not –
has the power to help stop the stigma and discrimination of mental health problems.
•
Research conducted by See Change into public attitudes towards mental health problems found
that while 94% of people in Ireland feel that mental health problems can affect virtually anyone,
1 in 2 people would not want anyone to know if they had a mental health problem (2010
Public Attitudes towards Mental Health Problems, See Change).
Since January, See Change has been covered in 45 print articles and 26 TV & radio segments.

LOCAL & NATIONAL COVERAGE
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MEDIA COVERAGE TIMELINE
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LISTED COVERAGE PRINT
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LISTED COVERAGE BROADCAST

ADVERTISING VALUE EQUIVALENCY (EVM)
EVM is a measurement tool that loosely determines the financial benefit from public relations and
communication campaigns. The tool is commonly used as a benchmark and reporting mechanism in the
public relations and communications industry. While EVM is not an exact measurement, it does give the
client (or team in this case) a general impression of the value of media coverage.
EVM is calculated by analysing each article (it does not extend to broadcast for the purposes of this report)
that solely or mostly concerns itself with See Change events, messages, initiatives, publications etc.
EVM = Article space (column inches) x number of full columns x equivalent advertising rate
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SEE CHANGE EVM ANALYSIS
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THE SEE CHANGE TEAM

As agreed with the Department of Health and Children, Shine is the coordinating organisation for the
See Change programme. Shine is the national organisation dedicated to upholding the rights and
addressing the needs of all those affected by enduring mental illness including, but not exclusively,
schizophrenia, schizo-affective disorder and bi-polar disorder, through the promotion and provision of
high-quality services and working to ensure the continual enhancement of the quality of life of the
people it serves. Shine has offices in Dublin, Cork, Galway, Kilkenny, Tullamore and Dundalk.

See Change Campaign Director
John Saunders has been the Director of Shine since 2001. As Director he is specifically responsible for
the development of accurate public awareness of mental ill health and highlighting the issues and
concerns of people and their caring families.
He was a member of the Expert Group established in 2003, to review and update mental health service
policy resulting in A Vision for Change. He was also a member of the NESF Working group on Mental
Health and Social Inclusion.
He is a member of the Board of Directors of EUFAMI (A European organisation of Voluntary mental
health associations representing Families). John is a member of the Mental Health Commission and the
past Chair of the Irish Mental Health Coalition. In June 2009, he was appointed as Chair of the 2nd
Independent Monitoring Group to oversee and report on the implementation of A Vision of Change
policy.

See Change Campaign Manager
Kahlil Thompson-Coyle is the National Projects Manager for Shine and has worked for the organisation
for over eight years. She manages the Ar Nglor Community Mental Health Advocacy project, the Life
Hope Suicide Prevention initiative, and Headline, Ireland’s National Media Monitoring programme for
suicide and mental health. Kahlil was a member of Ireland’s Health Service Executive’s national mental
health awareness campaign’s Steering Group as well as the Technical Working Group, which planned
the campaign’s strategy. Kahlil holds a BA in History from the University of California at Berkeley and
graduate diplomas in Conflict Resolution and Nonproliferation Studies along with an MA in
International Policy Studies from the Monterey Institute of International Studies. Prior to working with
Shine, she was an Analyst with the United Nations’ IAEA based in Vienna, Austria.

See Change Campaign Coordinator
Rachel Wright has worked with Shine for four years as Media and Campaign Liaison Assistant for
Headline-the National Media Monitoring Programme for mental health and suicide. She has also
worked on the Health Service Executive’s mental health awareness campaign. She has a Bachelor of
24
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Laws in Law and European Studies from the University of Limerick and a Postgraduate Diploma in
Public Relations. She has recently completed a Higher Diploma in Health Promotion with the National
University of Ireland, Galway. Prior to working with Shine, she worked in the Irish Research Council for
Social Sciences and Humanities.

See Change Outreach and Partnership Coordinator
Mark Byrne is the Outreach and Partnership Coordinator with the See Change Campaign. Previously,
Mark worked for two years as the Communications Officer with the European Anti-Poverty Network,
where he worked to empower people experiencing poverty and social exclusion to have their voices
heard at local and national level. Prior to the position with EAPN Ireland, Mark worked as
Communications Officer with the Higher Education Authority. Mark has a BA in Journalism from
Dublin City University and an MA in Public Affairs and Political Communication from DIT.

See Change Marketing Assistant
Dolores Kavanagh is the Marketing Assistant for Shine/ See Change. She works on the See Change
campaign as well as other programmes with the Director, John Saunders. Dolores holds a BA in
International Marketing and Languages from Dublin City University. Dolores started working with Shine
in May 2010 and prior to this worked in the areas of Business Development and marketing and
administration in ConferencePlus Global Services, Goodbody Stockbrokers and International
Investment and Underwriting.

See Change Campaign Officer
Hazel Whelan is the Projects Assistant for Shine and has worked for the organisation for three years.
She works with the National Projects Manager on the Ar Nglor Community Mental Health Advocacy
project and the many other ongoing projects. She has a Psychology Degree from Trinity College
Dublin. She also has a Bachelor of Commerce degree from University College Dublin and a Masters
Degree in Marketing. Prior to working with Shine, she worked in the Marketing Departments of CocaCola and Dairygold.
:
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THANK YOU

The See Change Team would like to thank all our investors, partner organisations,
those who spoke at all of our events, the event organisers and all who have
contributed to and supported the See Change campaign over the last 12 months.
We look forward to working with you all again in 2011.
www.seechange.ie

