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See Change is Ireland’s National Mental Health Stigma Reduction Partnership. We are a project of Shine 
alongside Headline, Irelands programme for responsible reporting.  Shine: Supporting People Affected By 

Mental Ill Health, is the charity organisation that we both work under.

Our vision is that of an Ireland where every person has an open and positive attitude to their own 
and others’ mental health.

MISSION STATEMENT

“See Change is working positively to reduce the stigma and discrimination associated with mental health 
problems and to ensure that everyone enjoys the same rights on an equal basis.”

OUR VALUES

EQUALITY
People affected by mental health problems are entitled to the same human rights as everyone else 

in society without discrimination.

INCLUSIVITY
Our work is inclusive of the voices of lived experience. We work closely with our ambassadors to create 

a disruptive social movement to end mental health stigma.

EMPOWERMENT
We endeavour towards a society where people with lived experience of mental health difficulties can 

live self-determined lives free from stigma and discrimination.

OPENNESS
Our work is accessible, understanding and compassionate.

DIGNITY
Our actions are driven by the desire to maintain, promote and enhance the lives of all.

ABOUT SEE CHANGE
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CAMPAIGN AIM: 
To encourage people in Ireland to start a conversation, and help end mental health stigma

CALL TO ACTION:
End Mental Health Stigma

DISTRIBUTION:
Almost 500,000 Ribbons nationwide, despite being in national lockdown

DISTRIBUTION PARTNERS:
Boots, Eir and AIB

SUPPORTERS:
46 Volunteers, 100+ Partner Organisations, The general public

ONLINE PRESENCE:
Dedicated hashtags #GreenRibbonIRL #EndTheStigma, Ambassador content every Thursday, 
#TimeToTalk day, Downloadable Supporters Pack, New podcast series ‘See Change Sessions with Alittlegail’

half a millionAlmost

8

Green Ribbons distributed nationwide this year

1/5We received of our annual visitors to the See Change website during Green Ribbon

Year’s campaign has been running

700+ Increase in newsletter subscribers

CAMPAIGN OVERVIEW
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See Change, the National Mental Health Stigma Reduction Partnership, works with over 100 partner 
organisations and 46 Volunteers to end the stigma associated with mental health difficulties. Our objective is to 
challenge people’s understanding and perceptions of mental health issues to ensure that everyone enjoys the 
same rights on an equal basis.

See Change’s vision is that every person in Ireland can be open and positive about mental health, understanding 
it as a normal part of the ups and downs of life. The Green Ribbon campaign aims to end mental health stigma by 
prompting a national conversation about mental health and to encourage people to educate themselves about 
mental health difficulties.

Our Green Ribbon Campaign is supported by the National Office of Suicide Prevention, and strongly aligns to 
Connecting for Life Goal 1; 

To improve the nation’s understanding of and attitudes to suicidal behaviour, mental health and wellbeing. 
“By working with people and organisations across society, including the media, we can achieve a greater 
understanding of suicide and the factors that protect and improve our mental health and reduce stigma.” 

With the unprecedented events of Covid 19, the 8th annual Green Ribbon campaign was more important than 
ever before to ensure national mental health awareness and support was encouraged during these challenging 
times.

While the Green Ribbon campaign and events are usually held in May every year, the national lockdown and 
travel restrictions meant the way in which it was originally held had to be adapted to adhere to HSE social 
distancing guidelines, with minimum disruption to the campaigns core aims and objectives. See Change 
successfully modified and navigated two Green Ribbon Campaigns in 2020; a tastefully scaled back virtual version 
of the campaign that took place in May, while the main Green Ribbon campaign launched online in October, and 
distributed green ribbons nationwide. 

SEE CHANGE CELEBRATES THE 8TH 
GREEN RIBBON CAMPAIGN
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WHY END MENTAL HEALTH STIGMA?

STIGMA AND DISCRIMINATION

This year, the Covid-19 pandemic brought uncertainty and a change of 
circumstances to everybody’s day to day life.  While Ireland was learning to 
adapt to a new way of living, See Change continued to raise awareness of mental 
health in Ireland in order to reduce stigma. 

Mental health stigma has been described as a sign of disgrace which negatively 
distinguishes one person from another and is rooted in everyday language. In 
the context of mental health, it usually involves the use of negative labels to 
identify people as different. This results in the person feeling devalued and may 
lead them to isolate themselves and conceal their mental health difficulty.

For many people the fear of misunderstanding and the prejudice they 
experience leads them to develop self-stigma. This is where the person starts 
to believe that what is being said or reported in the media about their mental 
health condition is true.

Reducing mental health stigma creates a culture of awareness, where people 
can have an open conversation about mental health and seek further support 
without judgement.

However, the language that is commonly used about mental health can create a 
barrier that prevents people to truly understand and help others. 

While some people may have had prior knowledge and experience in managing 
their mental health, many people were facing mental health challenges for the 
first time in their life this year. 

We can all make a difference. You can help end mental health stigma 
and discrimination by;

•• Educating yourself on mental health conditions and the recovery process 

•• Recognising the contribution of people with mental health conditions 

•• Challenging stigma and discrimination when you hear or see it

•• Considering the language you use, and how a simple change in the   
 language you use will show your 
 openness and acceptance 

•• Starting a conversation with a friend, family member, or work colleagues  
 about mental health.



7

THIS YEAR’S THEME OF DISCRIMINATION

When we hear the word ’stigma’, we don’t always link it to discrimination. However, Stigma is an integral part of 
experiencing discrimination.

Discrimination occurs when someone is treated less positively or appropriately than others due to their mental health 
condition. Mental health discrimination can occur in many areas of life such as in the work place, with our friends and 
even in our home. 

We chose discrimination as the theme for the 2020 Green Ribbon campaign in order to bring awareness to the 
negative effects of discrimination.

KANTAR REPORT 2020 

The findings of a survey carried out on behalf of See Change by Kantar, tracks awareness of, and attitudes towards, the 
Green Ribbon Campaign conducted in Autumn 2020, the eighth year of the campaign.

We have seen from other research that this year is like no other – Covid-19 has impacted on many communications 
and campaign initiatives – the public has been distracted by coverage of the virus, and generally is not as much in 
tune with communications in general. This has directly impacted the reach of the 8th Green Ribbon Campaign and is 
reflected in the numbers below.

The main objectives of the study were to: 
•• To ascertain awareness levels of the Green Ribbon campaign among Irish adults aged 16+; 
•• Probe attitudes to the Green Ribbon Campaign, specifically the extent to which the campaign has 
 encouraged discussion of mental health amongst family, friends and work colleagues; 
•• To examine trends in awareness and attitudes to the campaign.

This can lead people to feel ashamed and isolated about mental 
health problems and prevent people to seek help and support.
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OUR IMPACT

AWARENESS OF GREEN RIBBON CAMPAIGN 

We have seen from several other studies that Covid-19 has had a huge effect in terms of Public engagement towards 
Charities in general, and many other forms of communication activity.

Among people that would be conscious of charities and campaigns, were initially not aware of the Green Ribbon 
campaign until prompted further; 

Among those aware of the campaign, over one in three acknowledge that it has encouraged them to start 
conversations about mental health. However, this is significantly down on previous results. While there are some 
knowledge and awareness of mental health issues in general, the campaign has not resonated as much this year, 
arguably due to the impacts of Covid-19.

Conversations in the workplace about mental health has held steady this year. Given the extraordinary circumstances 
of 2020, whereby many are isolated from their colleagues, this is encouraging. 

of those surveyed this year (representing 
843,212 people in the general population) 
were strongly aware of the campaign

(representing 446,406 people in the general 
population) was the rate of awareness online

(representing 198,402 people in the general 
population) were aware of Green Ribbon in shops. 
This was a drop from 11% last year, which directly 
shows the impact of Covid-19
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Similar to 2019, one in three recognise that the campaign has 
generated talkability among family and peers, with no significant 
differences across many demographics. 

33% have heard more family and friends talking about mental health 
since the 2020 Green Ribbon campaign (representative of 1,636,823 
people in the general population)

We also saw this year that 30%* of people felt that they would not speak to friends of family about mental health; 
Another indicator that we have more work to do in breaking the stigma and making mental health conversations more 
mainstream and every day. (* representative of 1,488,021 people in the general population)

agree that the Green Ribbon campaign has encouraged them to start conversations about 
mental health with people they know (representative of 1,785,625 people in the general 
population)

have heard more colleagues in work talking about mental health since the Green Ribbon 
campaign (representative of 1,537,622 people in the general population). While these 
numbers are similar to last year, our survey this year showed that 32% of people had not 
heard colleagues speaking about mental health in their workplaces; This shows us strongly 
that we need continued focus in our workplaces to reduce the stigma that still surrounds 
mental health.  We also believe that the nature of remote working has contributed to 
decreased workplace conversations about mental health, and engagement with the Green 
Ribbon campaign.

I feel it is important to continue to have open conversations about mental health 
with friends/family/colleagues in our daily lives

There continues to be a strong acknowledgement of the importance of having conversations about mental 
health, with nearly half believing it to be of paramount importance.

Attitudes to Mental Health following campaign

Mean Score 2020      4.23  | Mean Score 2019      4.03  | Mean Score 2018      3.69 = Significant differences vs 2019

Agree strongly

Slightly Agree

Neither

Disagree
Disagree Strongly

Don’t Know

47

35

13

3
2
1

%

Net
Agree 81%

Net
Disagree 5%

Net Agree %
Higher Among

Age 55-64 91
Social Class AB 90
Female  85
Rest of Leinster 84

 2019 2018 2017 2016

Agree Strongly (54) (20) (40) (57)

Agree Slightly (31) )67) (49) (34)

Neither (11) (10) (7) (7)

Disagree (1) (2) (2) (2)

Disagree Strongly (3) (1) (1) (-)

Don’t Know (0) (1) (1) (1)

NET AGREE (85) (87) (88) (91)

NET DISAGREE (4) (3) (3) (2)
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45% of people surveyed agree that because of the Green Ribbon campaign they feel more comfortable in having a 
conversation about mental health with someone they know. This is lower than 2019 at 53%, and lower again than 
2018 at 79%. What this shows is that there is still a high level of misunderstanding and fear around mental health 
conversations.

Similar to previous years, we also asked the public who they believe should be the primary target for the campaign; 
it was clear that schools, followed by the general workplace, was the consensus for main focus across all surveyed, 
regardless of demographic. Whilst targeting the population early is key, the role of the workplace cannot be 
underestimated.
*General population 4,960,071; November 2020

 
SOCIAL MEDIA

Social media played a key role in public participation with the 2020 Green Ribbon Campaign as it took place in a 
virtual setting due to national social distancing measures brought on by Covid-19.

Our social media presence throughout the year, and particularly during the month of October, was an efficient way to 
communicate with people and spread awareness of the Green Ribbon Campaign. It also proved to be another means 
to share support information and news of events that See Change held online during the Green Ribbon campaign. 

We acknowledged during the month of October that algorithms on social media platforms were focused on many 
global and national events such as the United States presidential election run up, the global pandemic, and increasing 
Covid-19 numbers and social restrictions in Ireland. While some of our social media engagement was reduced on 
Facebook and Twitter, our social media following increased across all three platforms, especially on Instagram.

Overall, 81% of people, (representative of a whopping 4,017,657 
people in the general population) agree that it is important to 
continue to have open conversations about mental health with 

friends/family/colleagues in our daily lives
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FACEBOOK 
During the Green Ribbon campaign, we had significant growth occur on Facebook that made up a huge portion of our 
annual figures: 

1/4Over of our annual page views

1/5 of our annual reach

1/3Over of our annual page following

1/3Over of public engagement

Page views

Followers/Page Likes

Engagement

Reach

890

144

2,350

45,700

3,886

438

8,740

263,500

Facebook October Figures Annual Figures

No. Posts

Precampaign 

180

919k

55k

Facebook 2017

Number of unique 
people who saw our 
content. 

130

321k

94k

2018

110

191k

51k

2019

100

101,150k
(Aug,Sep,
Oct)

43,300k

2020

-9.5%

% (2019- 20)

-38.5%

-16.3%
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TWITTER  
The Green Ribbon campaign had a significant effect on our overall growth and impact on Twitter. In comparison to our 
annual growth, the month of October accounted for: 

1/31/3Over of our annual engagement

1/31/3
1/51/5 of our annual page followers

1/31/3Over of our annual reach

Page views

Followers/Page Likes

Engagement

Reach

2,401

168

3,540

192,000

7,391

833

13,284

666,500

Twitter October Figures Annual Figures

Engagement 

689k 
Mar-
May

1.3%

Twitter 2017

People who saw 
our Tweets 

615k 
Mar-
May

0.6% 

2018

387.8K
Mar-
May

1%

2019

322K
Aug-
Oct

1.2 %

2020

-16.9%

+.2%

Precampaign 
Reach

150.3K
(Mar)

210.4K
(Mar)

82.2K
(Mar)

85.4k
(Sep)

+3.8%

Total Annual % 
Difference 
Between (2019-20)



13

INSTAGRAM  
Post engagement and interaction grew significantly through-out the month of October through followers liking, 
commenting and sharing posts. 

We ran a competition on Instagram for our followers to win 3 Hampers provided by our partners in Boots. This post 
received significant traction with over 190 comments and shared over 30 times, which brought positive attention and 
followers to the See Change Instagram page. 

2000The See Change 
Instagram following 
grew to over......

followers during 
the month 
of October.
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GREEN RIBBON DISTRIBUTION

2020 DISTRIBUTION 

In 2020, we distributed our Green Ribbons nationwide. For the first 
time ever, Green Ribbon distribution in 2020 focused on pre-orders 
to assist with ease of delivery of Green Ribbon nationwide.

Green Ribbon orders were reduced from 644 in 2019 to 170 in 
2020, as many of our partners and participants pre-ordered greater 
quantities of Green Ribbons to redistribute among their own outlets 
and communities. This created a lower number of individual orders 
that had larger amounts of Green Ribbons. While we recognise that 
there was a drop in orders, the amount of engagement was similar 
to last year, the quantity per order of Green Ribbons increased.

We worked closely with the Resource Officers of Suicide Prevention 
nationwide among other organisations around the country to 
distribute large quantities of Green Ribbons. 

Orders from companies decreased from 232 to 32, with orders from 
the Mental Health category going from 64 to 13 and support services 
decreasing from 71 to 18. Notably, the orders from these categories 
were for large quantities of Green Ribbons for redistribution.

We understand that a lot of company were not in position to 
distribute Green Ribbons to staff because of the amount of remote 
working due to Covid-19. This had a direct impact on the number of 
companies who ordered in 2020 as many had to cancel their orders 
for this reason.

2019 DISTRIBUTION

ORDER BREAKDOWN

ORDER BREAKDOWN
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ONLINE SUPPORT

ONLINE CAMPAIGN IN MAY 

As Green Ribbon would usually take place in May, we 
held a mini-campaign online to mark the occasion. 
The See Change team created and released new 
online content for our social media platforms to 
continue to spread awareness of mental health 
stigma and the Green Ribbon campaign. 

Our Ambassadors contributed greatly to our online 
campaign in May as the voices of our Ambassadors 
are paramount to our Green Ribbon campaign. 
By sharing the perspective of those with lived 
experience, we were able to create more awareness 
of mental health and a sense of togetherness.

Our Ambassador Sandra Dillon contributed a video 
message on the importance of selfcare during the 
month of May, as it was the third month of a national 
lockdown due to Covid-19. 
 
In the video message, Sandra expressed how selfcare 
needs to come first in order to support others. She 
suggested ways to stay proactive during the current 
circumstances by engaging in online events, keeping 
in touch with people over the phone, and delivering 
care packages to loved ones.
 

To watch Sandras full video message 
visit: https://seechange.ie/in-order-
to-help-others-i-need-to-help-myself/ 
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During the month of May, we also engaged and collaborated 
with a number of organisations that held events online.

Mental Health Ireland held the virtual conference, Family 
Recovery Conference 2020. The conference brought together 
voices of those with experience of mental health and recovery 
including individuals, family members and health care 
professionals. The conference was live streamed for the first 
time.

At the event, See Change programme Co-ordinator Barbara 
Brennan spoke about her previous personal experience of 
severe and enduring mental illness, what family recovery 
looked like as part of her journey, the role of See Change, 
and the purpose of the Green Ribbon campaign, encouraging 
people to engage fully with their own mental health journey 
and become advocates for change.

Events are a huge part of the Green Ribbon Campaign, and each year See Change and our partners hold a variety of 
events all over the country across the whole month of the Green Ribbon campaign. Below is an example of a calendar 
of events and content which people could follow along with for the campaign in May;
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THE ‘WHAT IS STIGMA?’ VIDEO
Post engagement and interaction grew significantly through-out the month of October through followers liking, 
commenting and sharing posts. 

We ran a competition on Instagram for our followers to win 3 Hampers provided by our partners in Boots. This post 
received significant traction with over 190 comments and shared over 30 times, which brough positive attention and 
followers to the See Change Instagram page. 

As part of our May campaign, we created the ‘What is Stigma’ video to raise awareness of how it feels to be 
discriminated against. 

Stigma is a significant problem for those have experience with mental health conditions, and is identified as one of 
the most difficult aspects of living with a mental health difficulty.

Our aim was to bring an end to mental health stigma by raising awareness of the negative impact it has on people.
In the video, we share a number of our Ambassadors words describing how stigma has made them feel. This 
description helps viewers understand how mental health stigma is interrupted by those who have experienced it. 

          Hear these words, 
 end mental health stigma. 
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You can watch the video here; https://seechange.ie/what-is-stigma-video/



19

REDUCING STIGMA ANIMATION 
To celebrate the end of the May Campaign, we released our ‘Reducing Stigma’ Animation. In the video, we showed 
that stigma can occur in different settings such as our workplaces, our homes and in our communities. 

We shared what the Green Ribbon campaign is, how it aims to reduce stigma and encourages an honest and open 
conversation about mental health. By coming together and supporting each other, we can help end mental health 
stigma.

You can watch the Reducing Stigma Animation video at https://seechange.ie/see-change-reducing-stigma/
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GET REAL CAMPAIGN 
During the month of September, we ran our #GetReal campaign online, which was all about considering and sharing 
how you really feel when someone asks ‘How are you?’. 

Our Ambassadors wrote articles about the importance of recognising and sharing how you feel, and supporting 
others to do the same.

This campaign reached an audience of                                       on Twitter and85,000+
                                     on Facebook, and started the conversation which tied 43,000+
in to our Green Ribbon Campaign in October. 
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To read the full articles from our Ambassadors, visit seechange.ie/personal-stories/

ONLINE CAMPAIGN  
This year the focus of our Green Ribbon campaign was discrimination. We wanted to focus on discrimination; 
specifically, to help people understand, and more importantly, to promote behaviour change.

During the Green Ribbon campaign, each week followed a theme which directed the daily posts across our 
social media (Instagram, Facebook & Twitter): 

We need to find a way to 
stay in touch with our 
own emotions and our 
mental health needs.

See Change Ambassador, 
Rick Rossiter

There are two reasons why 
showing real feelings is 
important; it helps you 
manage your mental 
wellbeing and it helps to 
reduce the stigma of talking 
about mental health.
See Change Ambassador, 

Claire Kane

1 Discrimination 
and Language

Understanding the topic of 
discrimination and the language used

2 Feeling
What it feels like to be discriminated 
against 

3 Behaviour 
and Impact

What discriminatory behaviour is like, 
and the impact it has on the person 
being discriminated against

4 Change The steps that can be taken to create 
lasting change

seechange.ie/personal-stories/
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PASS THE RIBBON VIDEO 
We created the ‘Pass the Ribbon’ video to encourage 
people to share Green Ribbon with friends and 
family. In the video, we show a dialogue with two 
people which explains what the Green Ribbon is, and 
how to share with friends.

In the video, you see a sequence of our Ambassadors wearing a Green Ribbon while passing a Green Ribbon on to 
one another. By passing the Green Ribbon on, we are showing that we can come together to spread mental health 
awareness, and support each other, while we bring an end to mental health stigma. 
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SUPPORTERS PACK  

Our online supporters pack was a crucial part of public 
engagement and participation in The Green Ribbon 
campaign this year. The supporters pack provided resources 
to assist individuals, schools, communities and organisations 
who wished to get involved. 

As part of our supporter’s pack this year, we created a 
Green Ribbon Event guide, which included links to the 
governmental website, where most recent legislation on 
national guidelines and social restrictions were published 
in relation to Covid 19. This was to encourage participants 
to be conscious and aware of health and safety measures if 
they were to hold any physical events, while participating in 
the Green Ribbon Campaign.

Time to Talk Envelope; put two teabags in to help start 
your conversation!

1000+
Supporter pack downloads

1000+
Supporter pack downloads

Subheading: Radio - Advertisement and Ambassador Interviews
pg 41 of 93

People who struggle with their mental health 
shouldn’t have to worry about being judged, 
treated differently or discriminated against. 
Wear the Green Ribbon this October to help 
end mental health stigma. You can order 
your ribbon at seechange.ie

Heading: (next section) See Change Sessions – Podcast
Subheading: Launching Our Podcast ‘See Change Sessions with Alittlegail’
pg 54 of 93

 You start to question, not 
even self-confidence but 
that worth of whether you 
are supposed to be there.

Lord Mayor 
of Dublin, 

Hazel Chu:

It's mental 
health over 
all, we should 
be looking at 
the broad 
spectrum of 
mental health 
to see what 
we can do.

I would start form a community 
level. A lot of what we have 
seen from the pandemic is that 
community does work and 
works well.

Part of stigmatisation is, that I want to be 
able to have a very open discussion with 
people at any stage, like we are having one 
now, and this is why I don’t shy away from 
telling people that I had mental health 
difficulties. That’s what you need to be able to 
show, no matter what point you may have had 
it, that doesn’t mean that a person is 
incapable or worthless. This is what we need 
to start developing, that there is worth in 
every person.

Heading: (next section) See Change Sessions – Podcast
Subheading: Launching Our Podcast ‘See Change Sessions with Alittlegail’
pg 53 of 93

Lord Mayor 
of (MISSING) , 

Joe 
Kavanagh:

These events that take place, that we have 
in our local community, places a huge part in 
making people feel not alone and giving 
them the strength and the courage to come 
out and talk, and speak to other people.

The ability to talk is 
showing a real ability 
of strength and it puts 
people on a pedestal in 
my eyes.

I think it’s important that we are mindful, 
and that we are constantly asking 
people how they are, and bear in mind 
that certain issues may not affect me, 
but they may effect someone else.

Host Abigail 
McDonnell 

on the 
podcast:

Hosting and producing the See Change 
Sessions has been such a full circle 
moment for me. From once feeling 
terrified about people finding out about 
my own mental illness to now 
interviewing others about theirs and 
the importance of breaking the stigma. 
It has been an unbelievable experience 
and I sincerely hope it continues for 
many green ribbon months to come!

Being able to speak to the 
ambassadors about their 
journeys and seeing how 
far they have come just 
reinforced a true message 
of hope and light.

Heading: (next section) Green Ribbon Online Launch (Dublin and Cork)
pg 58 of 93

Now more than ever, we see the need to 
call out for mental health services and 
the need to talk about our mental health.

Hopefully we will reach the stage where 
we don't need a campaign - where people 
are comfortable enough to have open 
conversations about mental health.

Lord Mayor of Dublin, 
Hazel Chu

This year we have faced unprecedented 
challenges, which have led to stress, 
anxiety, worry and fear around the 
world. It is therefore of the utmost 
importance to look after our mental 
health and reach out.

The Green Ribbon Campaign was due to 
take place in May of this year, but like so 
many other events, it had to be 
postponed. Therefore, I’d like to 
commend all those at See Change for the 
commitment and innovation for making 
the campaign happen in the most 
challenging of years.

A problem shared is a problem halved. 
Reaching out to a loved one is often the 
crucial first step to seeking help.

Minister for Mental Health 
and Older People, 

Mary Butler TD

It's important that we have conversations 
that are inclusive right throughout 
generations.

Tackling stigma gives me purpose. 
Mental health should be discussed just as 
physical health is discussed.

Dr. Eddie Murphy

There is a huge education piece we need 
to start rolling out [...] from primary 
school level and all the way through, how 
we talk about mental health and that it is 
okay to have difficulties.
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Our supporter’s pack also contained a variety of resources which were useful for both virtual and physical Green 
Ribbon campaign participation. People could download, print and share our social media and email banners, A4 
posters, Green Ribbon bunting and Green Ribbon Props, Green Ribbon Display boxes, See Change talking cards and 
our ‘What is Stigma?’ booklet, among other resources.

Green Ribbon Display box

Green Ribbon Bunting

Green Ribbon social media banners

Green Ribbon talking cards

Green Ribbon Posters Green Ribbon 
‘What is Stigma?’ Booklet

Sorting

Processing

W
eather

N
ew

s

A
ccount

Tools

M
enu

Log out

Green Ribbon email banners
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MEDIA COVERAGE

The Green Ribbon campaign was amplified this year through a variety of multimedia platforms and was able to 
significantly increase its national reach through these means. 

While social media played a key role in spreading awareness of the virtual campaign, other platforms were utilised 
in national mainstream media to help encourage and support people throughout the month of October.

ADVERTISEMENT AND AMBASSADOR INTERVIEWS

With this year being exceptionally challenging for many people in Ireland, the 
Green Ribbon campaign used national media platforms such as radio, in order 
to expand awareness and reach as many people as possible; as we were aware 
that not everybody was online.

We placed a radio advertisement on RTE 
2fm as they have a weekly national reach 
of under one million listeners on both 
analogue and digital radio. Their audience 
are made up of a variety of listeners in 
different age brackets which meant our 
Green Ribbon campaign advertisement 
could be heard by a diverse number of 
people. 

It was also important to use local and regional radio stations to encourage a sense of community support. In order 
to achieve this, a number of our Ambassadors carried out interviews throughout the month of October with a 
variety of radio stations. In these interviews, they shared aspects of their personal stories of lived experience of 
mental health difficulties, to both spread awareness of mental health challenges and support, and to encourage 
people to take part in the Green Ribbon campaign.

These interviews took place on radio stations such as; LMFM, Dublin City Fm, Connemara Community Radio, Radio 
Nova, Near Fm, Dundalk Fm, KCLR.

People who struggle with 
their mental health shouldn’t 
have to worry about being 
judged, treated differently or 
discriminated against. Wear 
the Green Ribbon this 
October to help end mental 
health stigma. You can order 
your ribbon at seechange.ie 
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ONLINE AND PRINT MEDIA

Throughout the month of October, See Change and the Green Ribbon campaign were highlighted in over 50 print 
and online media outlets. Significantly, these included a mixture of national and localised media that featured articles 
about the Green Ribbon campaign, the launch of the Green Ribbon Campaign in Dublin and Cork, and photographs of 
our Ambassadors.

National newspapers that mentioned our campaign included The Independent and The Irish Examiner:
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Localised newspapers that brought the campaign to communities included Dublin Gazette, Carlow People, 
Wicklow Times and the Mallow Star to name a few:
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HOTPRESS MAGAZINE

We were featured in a two-page interview in the October edition of Hotpress magazine. Hotpress featured our logo 
with a talking card on the cover of the magazine and attached a Green Ribbon for every reader. 

Up to 90% of Hotpress magazine’s main 
demographic were between the ages of 18 – 
35. For this reason, we had a specific Green 
Ribbon campaign advertisement designed that 
incorporated the aesthetics of Hotpress so that it 
would appeal to, and attract the readers, to the 
campaign.

We strategically chose Hotpress as this allowed 
us to reach all the varying demographic in which 
their members are made up of; 52% male and 48% 
female, with 90% of their members aged between 
18 – 35 years of age. Their membership base 
holds an impressive 140,000 + with their website 
receiving 2.5 million impressions each month. 
Hotpress is one of Irelands top selling magazines, 
we felt this was a significant opportunity to 
enhance the Green Ribbon campaign.
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SEE CHANGE SESSIONS – PODCAST

LAUNCHING OUR PODCAST ‘SEE CHANGE SESSIONS WITH ALITTLEGAIL’

This year, See Change explored new ways to reach as many people as possible through creating new and 
accessible content. Podcasts are a popular platform that spreads information to all age groups as they allow 
audiences to listen to content in different locations, and in their own time. 

Creating and sharing a podcast was an innovative way to facilitate the voice of the lived experience, that could 
help bring awareness and education in understanding mental health stigma. See Change developed an audio 
discussion on mental health during the Green Ribbon Campaign, that was convenient and accessible to listen to 
for everyone.

See Change Ambassador, Abigail McDonnell, had an abundance of prior knowledge in producing her own podcast 
called ‘ALittlegail asks’ where she discusses a variety of topics surrounding mental health. She came on board to 
host the podcast series in conjunction with See Change called ‘See Change Sessions with Alittlegail’. This was an 
excellent partnership in creating relative content for a podcast that could help us change the conversation around 
mental health.

Every Thursday during the month of October there was a new episode launched with a different theme in relation 
to mental health. We invited guests and Ambassadors on the podcast to join our discussions on mental health, 
adding valuable insights with messages of hope:

 

‘Introduction to See Change Sessions’ was an introduction podcast, that 
spread awareness of the Green Ribbon campaign and interviewed See 
Change Ambassador Jess McCaul, and See Change Partner and Volunteer 
Support Officer Shauna O’Conner.

1
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‘Mental Health Discrimination and Language in the Workplace’ 
interviewed See Change Ambassador Adrian Yeates, and See Change 
workplace partner & Head of Social Policy at IBEC Kara McGann.

‘The Feeling of Mental Health Stigma’ interviewed See Change 
Ambassador Lucie Kavanagh, and Advocacy Project Manager at St. Patricks 
Mental Health Services Louise O’Leary.

‘Behaviour and Impact of Mental Health Stigma’ Interviewed See Change 
Ambassador, Rick Rossiter and Office Administrator at First Fortnight, 
Edel Doran.

Closed with ‘A Week to See Change’ interviewed Lord Mayor of Dublin 
Hazel Chu, and Lord Mayor of Cork, Joe Kavanagh.

2

3

4

5
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 You start to question, 
not even self-confidence 
but that worth of 
whether you are         
   supposed to be 
          there.

Lord Mayor 
of Dublin, 

Hazel Chu:

It's mental 
health over 
all, we 
should be 
looking at 
the broad 
spectrum 
of mental 
health to 
see what 
we can do.

I would start form a community 
level. A lot of what we have seen 
from the pandemic is that 
community does work and 
works well.

Part of stigmatisation is, that I want to 
be able to have a very open discussion 
with people at any stage, like we are 
having one now, and this is why I don’t 
shy away from telling people that I had 
mental health difficulties. That’s what 
you need to be able to show, no matter 
what point you may have had it, that 
doesn’t mean that a person is incapable 
or worthless. This is what we need to 
start developing, that there is worth in 
every person.

Lord Mayor 
of Cork, 

Joe 
Kavanagh:

These events that take place, that we 
have in our local community, places a 
huge part in making people feel not 
alone and giving them the strength 
and the courage to come out and talk, 
and speak to other people.

The ability to talk is 
showing a real 
ability of strength 
and it puts people 
on a pedestal in my 
eyes.

I think it’s important that we are 
mindful, and that we are constantly 
asking people how they are, and 
bear in mind that certain issues may 
not affect me, but they may effect 
someone else.

Host Abigail 
McDonnell 

on the 
podcast:

Hosting and producing the See 
Change Sessions has been such a 
full circle moment for me. From 
once feeling terrified about people 
finding out about my own mental 
illness to now interviewing others 
about theirs and the importance 
of breaking the stigma. It has been 
an unbelievable experience and I 
sincerely hope it continues for 
many green ribbon months to 
come!

Being able to speak 
to the ambassadors 
about their journeys 
and seeing how far 
they have come just 
reinforced a true 
message of hope 
and light.

There is a huge education piece we 
need to start rolling out [...] from 
primary school level and all the way      
through, how we talk about mental       
  health and that it is okay to have   
         difficulties.
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GREEN RIBBON ONLINE LAUNCH (DUBLIN AND CORK)

The launch of the 8th annual 2020 Green Ribbon campaign took place in a virtual setting for the first time in See 
Change history.  Launching the campaign online was necessary to comply with social distancing measures due to 
Covid-19. 

Fortunately, this meant we could allow a large amount of people to attend nationwide, while ensuring everyone 
was at a safe distance without disrupting the delivery of the campaign.

Similar to last year, we held two launches for both Dublin and Cork, that took place on separate days. This further 
allowed accessibility of our discussion on mental health, while also expanding the opportunity to have a variety of 
key speakers to take part in the Green Ribbon campaign launch. 

Prior to both the Dublin and Cork Green Ribbon launch, we held a socially distant photo call with our Ambassadors 
and See Change team, along with high profile figures such as the Lord Mayors of Dublin and Cork, Teachtaí Dála 
and representatives from the HSE.  

The photo shoot took place on the steps of the mansion house in Dublin and the City Hall in Cork.  These pictures 
were shared on our website, social media and at our virtual launches on Zoom. 

THE GREEN RIBBON DUBLIN LAUNCH

The Green Ribbon Dublin launch took place on Zoom on Thursday 1st October between 11am and 1.30pm and 
included guest speakers such as;
•• Lord Mayor of Dublin Hazel Chu
•• Minister for Mental Health and Older People Mary Butler TD
•• Head of Mental Health Engagement and Recovery HSE Michael Ryan
•• Keynote Speaker, Dr Eddie Murphy
•• Toni Nestor, Head of CS People Engagement AIB, & Teresa Dooley, of AIB Business & People Strategy 
•• See Change Ambassador Abigail McDonnell
•• See Change Project Coordinator Barbara Brennan

From left to right, Minister 
for Mental Health and Older 
People Mary Butler TD, Head of 
Mental Health Engagement and 
Recovery HSE Michael Ryan, See 
Change Communications and 
Administration Assistant Emma 
Halvey, See Change Partner and 
Volunteer Support Officer Shauna O’ 
Connor, Lord Mayor of Dublin Hazel 
Chu, See Change Administration 
Assistant Carlagh Glennon, See 
Change Ambassador Abigail 
McDonnell and See Change Project 
Coordinator Barbara Brennan.
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From left to right, See Change Project 
Coordinator Barbara Brennan, Lord 
Mayor of Dublin Hazel Chu and Minister 
for Mental Health and Older People 
Mary Butler TD.

From left to right, See Change 
Ambassador Miriam Dowling, See 
Change Project Coordinator Barbara 
Brennan, See Change Ambassador Dave 
Casey, and See Change Ambassador 
Sinead Keating.

Head of Mental Health Engagement and Recovery HSE 
Michael Ryan

Lord Mayor of Dublin Hazel Chu
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Now more than ever, we see the 
need to call out for mental health 
services and the need to talk about 
our mental health.

Hopefully we will reach the stage 
where we don't need a campaign - 
where people are comfortable 
enough to have open conversations 
about mental health.

Lord Mayor of Dublin, 
Hazel Chu

This year we have faced 
unprecedented challenges, which 
have led to stress, anxiety, worry 
and fear around the world. It is 
therefore of the utmost importance 
to look after our mental health and 
reach out.

The Green Ribbon Campaign was 
due to take place in May of this year, 
but like so many other events, it had 
to be postponed. Therefore, I’d like 
to commend all those at See Change 
for the commitment and innovation 
for making the campaign happen in 
the most challenging of years.

A problem shared is a problem 
halved. Reaching out to a loved one 
is often the crucial first step to 
seeking help.

Minister for Mental Health 
and Older People, 

Mary Butler TD

It's important that we have 
conversations that are inclusive right 
throughout generations.

Tackling stigma gives me purpose. 
Mental health should be discussed 
just as physical health is discussed.

Dr. Eddie Murphy

The lived experience has a 
therapeutic value for the person 
who shares their story, and for 
the person who hears the story.

Stigma traps us in self-rejection, 
disconnects us from the wider 
community, help & supports. It 
builds us with fear.

How do we have meaningful 
conversations about mental 
health? Listen, be present, don't 
judge or label. Allow the person 
to express themselves.

HSE Head of Mental Health 
Engagement and Recovery, 

Michael Ryan

Speaking on the impact of the 
See Change workplace 
programme, Toni Nestor says 
"for one person to open up and 
say 'I'm Not Okay' for me that 
was a massive success.

AIB Business & People Strategy, 
Teresa Dooley

Head of CS People Engagement AIB
Toni Nestor

Once you start talking about 
mental health, you realise others 
are going through similar 
experiences. 

There is hope. Life is full of it.

See Change Ambassador
Abigail McDonnell
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THE GREEN RIBBON CORK LAUNCH

The Green Ribbon Cork launch took place On Zoom on Tuesday 6th October at 11am - 1.30pm and had a variety 
of guest speakers:
•• Lord Mayor of Cork Cllr Joe Kavanagh
•• Kevin Morrison Acting Head of Service for Mental Health CKCH
•• Resource Officer for Suicide Prevention Martin Ryan
•• Toni Nestor, Head of CS People Engagement AIB, & Teresa Dooley, of AIB Business & People Strategy
•• Keynote speaker, Dr Colman Noctor, Assistant Professor of Mental Health Nursing in UCD
•• See Change Ambassador Holly Fehily 
•• See Change Project Coordinator Barbara Brennan

From left to right Lord Mayor of Cork 
Cllr Joe Kavanagh and Lady Mayoress 
Stephanie Kavanagh, See Change Project 
Coordinator Barbara Brennan, Resource 
Officer for Suicide Prevention Martin 
Ryan, See Change Ambassador Holly 
Fehily and Acting Head of Service for 
Mental Health CKCH Kevin Morrisson. 

From left to right Lord Mayor of Cork Cllr Joe Kavanagh 
and Lady Mayoress Stephanie Kavanagh and See 
Change Project Coordinator Barbara Brennan.

From left to right, See Change Project Coordinator 
Barbara Brennan and See Change Ambassador 
Holly Fehily.
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During these times, it is critical that we address mental health for 
everybody throughout our society.

Talking is a sign of strength - communication is the way forward.

Lord Mayor of Cork - Cllr Joe Kavanagh

Having conversations around kitchen tables will be very important this 
year more than ever.

When it comes to breaking down stigma, building relationships and 
working together is important - it's not down to one service or group. 
There is strength in the community.

Acting Head of Service for Mental Health CKCH - Kevin Morrison

We don't need to be experts to talk about mental health. It's about 
human-to-human contact - being compassionate, being there for someone 
and listening.

When we are vulnerable, picking up the phone and asking for help can be 
one of the hardest, yet most brave, things to do.

Starting out with distributing 2,000 ribbons around Cork, to 30,000 
ribbons this year - Martin's support and dedication for Green Ribbon has 
grown hugely over the years. "Let's get the conversation going, not just for 
one week, or one month, but 365 days a year."

Resource Officer for Suicide Prevention - Martin Ryan

As a nation, we moved from a place of denial, to acknowledging mental 
health difficulties. The next stage is action.

We are now in the 'new abnormal' and we need to allow people to reach 
out, to allow people to say 'I'm struggling'. When we ask someone how 
they are, we need to wait for the answer, and take action.

Assistant Professor of Mental Health Nursing in UCD
Dr. Colman Noctor

In school I thought that stigma was baggage that you had to accept when 
experiencing a mental health difficulty. Because of this, it took me a while 
to seek support.

Start the conversation and open up. Nobody should ever have to feel 
ashamed of their mental health difficulty.

See Change Ambassador - Holly Fehily
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WORKPLACE

Despite the challenges that Covid-19 brought in 2020, many of our See Change workplaces partners came to the 
forefront during the Green Ribbon campaign. Many of these workplace partners redistributed Green Ribbons to 
staff, contributed to creating online events, and hosting tea and talk sessions. 

BOOTS IRELAND AND THE WORKPLACE PROGRAMME

‘Having signed up to and completed the workplace pledge back in 2017, we continue working to promote mental 
health in the workplace. We were delighted to take part in See Change’s trial of online workshops for Line 
Managers in September 2020. Following the courses, participants shared positive feedback, in raising their own 
awareness of mental health as well as upskilling them in how to best to approach a conversation with a colleague 
whilst also helping to support them.

Louise O’Brien, CSR Manager at Boots Ireland took part in a panel discussion on See 
Change’s webinar ‘The Feeling of Stigma & Discrimination in the workplace’ alongside 
David Gillick and Bev Webster.

A variety of activities were undertaken throughout the month of October including 
an online session open to all Boots Ireland colleagues with See Change Ambassador 
Dave Casey, as well as a webinar from our EAP provider on how to achieve your 
personal wellbeing goals.’

LET’S TALK ABOUT THE 
FEELING OF STIGMA AND 
DISCRIMINATION 
IN THE WORKPLACE 

See Change organised a specific workplace 
event during the campaign to discuss 
stigma and discrimination in workplace. 
At the event, our guest speakers included 
some of our workplace place partners, 
who shared their experiences of stigma 
and discrimination in the workplace with 
a view to creating more awareness of how 
it shows up, and how to create positive 
change.
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"In the world of sport, you feel as though you 
have to live up to a certain persona."  David 
Gillick opened our Workplace Panel 
Discussion.

Olympian, Author, Performance 
and Wellness Speaker
David Gillick

None of us really know what's going on for 
the person beside us.

When people show vulnerability, it allows 
others to do the same.

Boots Corporate Social Responsibility 
Manager
Louise O’Brien

How you think about mental health will 
drive how you behave - the behaviour is 
where the discrimination shows.

Owner of ThinkBetter.ie
Beverly Webster 
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2020 has been a year that none of us are likely to forget in a 
hurry! Covid 19 really impacted all the plans we had for our 3rd 
annual Tullamore Goes Green initiative. But we didn’t let that 
stop us, it just meant that we had to re-think our campaign a 
little. Usually in the run up to Green Ribbon month we are 
inundated with requests for Ribbons and already have a waiting 
list in place for one of our coveted large Green Ribbons. This 
year many of the organisations that usually take part were either 
closed or working at reduced capacity, which meant uptake was 
slow and Covid restrictions meant that our usual Social Media 
campaign of large group photos was just not viable this year.

We were fortunate that we had ordered most of our 10,000 
ribbons in counter top boxes so instead we went to the shops 
and businesses around the town that were still open and 
encouraged them to distribute ribbons to the general public and 
ask them to wear the Green Ribbon for the month. There 
definitely was a great uptake with many businesses looking for 
extra boxes. It was great to see that little flash of Green on 
someone walking by you down town!

One of the highlights of our campaign was the support of Rodge 
Larkin and Offaly County Council who once again turned the 
Town Hall Green for the month and they also turned the newly 
landscaped O’ Connor Square Green for the month and it looked 
really spectacular.

We had great support from Tullamore Harriers again this year 
who managed to get several large socially distanced group 
photos and who posted about mental health for the month.

Despite the lock down and Covid restrictions we did manage to 
add an additional 23 businesses to our list of supporters, which 
now brings our total to 273 organisations that have supported 
the Tullamore Goes Green initiative.

We were also very thankful to Paula Nolan Photography who 
spent the day photographing people with the Green Ribbon 
throughout the town. It was lovely to get individual shots of 
people with the Green Ribbon. This more than anything showed 
that even though we may not be together as usual and life has 
changed for all of us this year, people are more willing than ever 
to start a conversation – which is what the Green Ribbon is all 
about.

See Change Ambassador - James O’ Connor

COMMUNITY ACTIVITIES

TULLAMORE GOES GREEN
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I'm a local photographer in Tullamore and I like to give back to 
my community. This year especially was a difficult year for many 
of us. Covid19 not only brought job losses and business closures 
but it also curtailed our activities and left a lot of people very 
much alone and isolated. When some restrictions around the 
first lockdown were lifted, I decided to do a walk around 
Tullamore this year to take images of business owners and 
individuals with the green ribbon to help bring awareness to the 
importance of minding our mental health, now more than ever. 
It's important to end the stigma around mental illness and also to 
share the message that many of us struggle at some point in our 
lives and that its okay to seek help. There is always somebody 
that will help you.

Paula Nolan Photography - Paula Nolan

This is my 3rd year to support the Tullamore Goes Green campaign. 
This symbolises and shows people that I am open to a conversation on 
mental health and to reach out and talk if in need. I believe that the 
Tullamore Goes Green campaign has greatly reduced the stigma 
around mental health and is making a difference for the people in our 
community in allowing them to open up as they know there is always 
someone to listen. By wearing the Green Ribbon, you are reminding 
people that they are not alone and that everyone struggles from time 
to time. I wish the Tullamore Goes Green campaign great longevity and 
I am proud to support it.

The Noel Group - Bernard Westman

Accessible Counselling Tullamore (ACT) is a community 
counselling centre that opened in January this year. To date, 
we have seen almost 300 clients from across the Midlands with 
the majority coming from the Tullamore area. Many of our 
clients have told us that they had the courage to open up about 
their mental health struggles as a result of the Tullamore Goes 
Green campaign. James and his team have put a huge effort 
into reducing the stigma around mental health and 
encouraging people to talk about their difficulties and distress. 
Stigma is a major barrier to people seeking counselling and 
discourages many people from seeking the help they need. At 
ACT we have seen first-hand that the Tullamore Goes Green as 
part of the Green Ribbon campaign is definitely helping to 
reduce the stigma of mental health locally and we are very 
proud to take part in this campaign.

Counsellor / Psychotherapist 
and Co-ordinator Accessible Counselling Tullamore
Dympna Summerville, B.Sc. (Hons)
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TULLAMORE GOES GREEN - ORGANISATIONS THAT TOOK PART IN 2020:

Gormans Newsagents 
Ace Braces 

Aidan Walsh Opticians 
Allure Hair & Beauty 

Axis Architecture 
Bam Brew 

Bespoke Barbers 
Brushed Blow dry Bar 

Cahill Jewellers 
Carz N Coffee Tullamore 

Central Hotel 
Cleariew Windscreens 
Cloonans Hardware 

Conicker Farm 
Cross Fit Tullamore 

Darkness into Light Tullamore 
Dezynamite 

Dolan’s Pharmacy 
Dotser 

Dunnes Stores 
Eir 

Employability Midlands 
Expert Electrical 

First Food Consultancy 
Fix my I 

Fox’s Newagents 
G&T Drapery 

Garda Siochana Laois Offaly 
Gormans Newsagents 

Grey Hair Studio 
Hair by Havilla 

Happy Hours Pre-school 
Heiton Buckley 

Holland & Barrett 
IMC Cinema 

Jane Byrne Chartered Accountants 
Joe Sullivan Photography 

K Flowers 
Kellys Newsagents 

Kinahan Auctioneers 
KODE Clothing & Footwear 

Le Cheile Choir 
LG 2 

Maireads Holistic Therapies 
Midland Electrical Wholesalers 

Midland Travel 
Midlands Regional Hospital Tullamore 

More @ Grennans 
Mucklagh Nutrition Coaches 
National Learning Network 

O’ Connors Grocery 
Offaly Camogie 

Offaly local Development 
Offaly Volunteering 

Palfinger 
Paul Byron Shoes 

Pauline’s Beauty & Day Spa 
Pigtails Hair Salon 
Powercutz Fitness 

REA Heffernan Auctioneers 
Ritzys Hair Salon 

Root 66 Hair Salon 
Sambodinos 

Sherry Fitzgerald Lewis Hamill 
Silken Jewellers 
Solo Boutique 
Specsavers 

Stage Stars Academy 
Stratus Healthcare Pharmacy 

SuperBass 
The Beauty Spot 

The Bridge Centre 
The Colour Yard 
The Honey Bean 
The Noel Group 

The Retreat Beauty Salon 
The Sqaure Café 

Tommy Clarkes Barbershop 
Trax Tullamore 

Tullamore Chamber of Commerce 
Tullamore Community Training Centre 

Tullamore Cycling Club 
Tullamore Fire Brigade 

Tullamore Further Education 
Training Centre 

Tullamore Jobs Club 
Tullamore Meats 

Tullamore Swim Club 
Tullamore Town FC 
Twenty Two Salon 

Vodafone 
Yvonne O’ Toole Singing 

Zumba with Dorinda 
A.E.S 
AIB 

AJ’s Hair Salon 
Anthony’s One Stop Shop 

B.N.I Offaly 
Bank of Ireland 
Boston Barbers 

Byrne Casey & Associates 
Cards ‘n’ Things 

Castle Paints 
Cheveaux Hair Salon 

Clodiagh Gaels 
CoderDojo 

Conway & Co. 
Crossans Butchers 

Declan Harvey 
Discovery Music 

Dolan’s Gala 
Doyle’s Gala 

Eddie Rockets 
Emer Kinnarney Sports 

Therapy Tullamore 
Equave Hair Salon 

Eye Contact Opticians 
fititout.ie 

Flanagan Properties 
Frankies 
Galvin 

George Robinson Car Wash 
Grennans Butchers 

Guy Clothing 
Hairspray Hair Salon 

Health Medical Centre 
Hickeys of Clonaslee 

HSE Staff Choir 
Insomnia 

Jenny’s Kitchen 
John Mc Evoy Plumbing 

Kate & Charlie 
Kellys Toymaster 
Kit your Kitchen 

Lambes Oil 
Leavys Centra 

Lloyds Pharmacy 
Mc Cormacks Pharmacy 

Midland Flooring 
Midlands 103 

MOJO 
Mother Earth 
My Fair Lady 
Natural Stuff 

O’ Donovans CarePlus Pharmacy 
Offaly County Council 

Offaly Minding Our Mental Health 
One Pilates 

Park Avenue 23 
Paul Moore Photography 

PC Fitness 
Playtown 
Print Plus 
Regatta 
Robbins 

Rose Finlay Total Health Pharmacy 
SBG Tullamore 

Shishir Restaurant 
Sirrocos Restaurant 
Sonia Makeup Artist 

St. Josephs National School 
Step Up Project 

Studio One Hair Salon 
TC Physiotherapy 

The Blue Apron Restaurant 
The Bridge House Hotel 

The Flower Bar 
The Junction 

The Office Centre 
The Shoe Loft 

The Townhouse 
Tormeys Butchers 
Tull Dew Distillery 
Tullamore College 

Tullamore Court Hotel 
Tullamore Dew Visitor Centre 

Tullamore Floor Store 
Tullamore GAA Club 

Tullamore Library 
Tullamore Mens Shed 

Tullamore Test & Repair Centre 
Tullamore Traveller Movement 

Tyrells Home Bakery 
Vove Media 
Zambrero 

Accessible Counselling Tullamore 
AIB 

All Pro Recruitment 
Aura Leisure Centre 

Ballycommon Telework & Training Centre 
Beautiful Creations 

Brooks 
Café 4 U 

Carmines Takeaway 
Cavanna Clothing 
Chocolate Brown 

Clonminch Pharmacy 
Colton Motors 
Costa Coffee 

D&S Hardware 
Deirdres Hair Care 

D-Kidz 
Dominos Pizza 

Duffy & Scott Candlemakers 
Edgewater Medical 

Emerald Stained Glass 
Euro Giant 

Faheys Haven Pharmacy 
Fitzpatricks Garage 

Flynns Bakery 
G&M Hanlon 
Game Stop 

Gorman Hooper Dolan Insurances 
Grey Cunniffe Flaherty Insurances 

Hair by Design 
Hanlons Butchers 

Heatwise 
Hoeys Taxi & Bus 
Hugh Lynch’s Bar 

Integra Life Sciences 
JK Travel 

John Mollin Auctioneers 
KC Motorcycles 

Killeigh National School 
KMK Metals 

Lawless Funeral Directors 
Leonard Owens Sports Therapy 

Lynam Garden Furniture 
Midland Books 

Midland PVC Products 
Midlands Martial Arts 

Molloy Precast 
Mother Earth 

NAKID By Sharon Leavy 
Normas Lingere 

Oasis Fitness Studio 
Offaly Dog Shelter 

Offaly Rural Development 
Opium Beauty Salon 
Patrick Mitchell & Co. 

Paula Nolan Photography 
Peter Gillivan Butchers 

Power 4 Good 
Quirkes Medical Hall 

Reveal Makeup 
Ronan Mc Cann Plant Hire 
Samantha’s Beauty Clinic 

Scoil Mhuire National School 
SICAP 
Solo 
Spar 

St. Marys Youth Centre 
Steris Laboratories 

Subway 
Texas 

The Bridge Centre 
The Captain House Restaurant 

The Hairy Barber 
The King Oak 

The Phoenix Bar 
The Sound Centre 

The Wooden Hanger 
Townmore Construction 
Tullamore Camera Club 

Tullamore Community Pre-school 
Tullamore Credit Union 

Tullamore Drain cleaning 
Tullamore Forresters 
Tullamore Harriers 

Tullamore Lions Club 
Tullamore Mental Health Association 

Tullamore Tidy Towns 
Tullamore Tribune 

Vero Moda 
WOC Drylining 
Zoetis Ireland 

I'm a local photographer in Tullamore and I like to give back to my 
community. This year especially was a difficult year for many of us. 
Covid19 not only brought job losses and business closures but it 
also curtailed our activities and left a lot of people very much alone 
and isolated. When some restrictions around the first lockdown 
were lifted, I decided to do a walk around Tullamore this year to 
take images of business owners and individuals with the green 
ribbon to help bring awareness to the importance of minding our 
mental health, now more than ever. It's important to end the stigma 
around mental illness and also to share the message that many of 
us struggle at some point in our lives and that its okay to seek help. 
There is always somebody that will help you.

Paula Nolan Photography - Paula Nolan

This is my 3rd year to support the Tullamore Goes Green campaign. This symbolises and 
shows people that I am open to a conversation on mental health and to reach out and talk if 
in need. I believe that the Tullamore Goes Green campaign has greatly reduced the stigma 
around mental health and is making a difference for the people in our community in allowing 
them to open up as they know there is always someone to listen. By wearing the Green 
Ribbon, you are reminding people that they are not alone and that everyone struggles from 
time to time. I wish the Tullamore Goes Green campaign great longevity and I am proud to 
support it.

The Noel Group - Bernard Westman

Accessible Counselling Tullamore (ACT) is a community 
counselling centre that opened in January this year. To date, we 
have seen almost 300 clients from across the Midlands with the 
majority coming from the Tullamore area. Many of our clients have 
told us that they had the courage to open up about their mental 
health struggles as a result of the Tullamore Goes Green campaign. 
James and his team have put a huge effort into reducing the stigma 
around mental health and encouraging people to talk about their 
difficulties and distress. Stigma is a major barrier to people 
seeking counselling and discourages many people from seeking the 
help they need. At ACT we have seen first-hand that the Tullamore 
Goes Green as part of the Green Ribbon campaign is definitely 
helping to reduce the stigma of mental health locally and we are 
very proud to take part in this campaign.

Counsellor / Psychotherapist 
and Co-ordinator Accessible Counselling Tullamore
Dympna Summerville, B.Sc. (Hons)
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As part of the implementation of Connecting for Life in Community 
Healthcare West a Stigma Workshop was organised in partnership 
with the See Change Ambassador programme. The workshop was 
hosted by See Change Ambassadors Miriam Dowling, and See 
Change Partner and Ambassador Officer Shauna O Connor. 

After attending a briefing session for Resource Officers for 
Suicide Prevention, we were keen to host a workshop locally as it 
supported the implementation of action 1.3.1(a) in our local action 
plan. Aligned to national campaigns, develop and deliver suicide 
prevention and positive mental health awareness raising events 
and campaigns locally that reduce stigma.

The workshop was attended by a range of statutory and voluntary 
services from all across the region. These groups included HSE 
Suicide Prevention; Traveller Health Projects; Family Resource 
Centres; Jigsaw; Rehab care and Cope Galway.

Due to COVID 19, the workshop took place virtually. However, this 
did not take from the workshop, feedback from the workshop was 
extremely positive with one participant commenting the online 
delivery made it possible for her to attend.

The structure of the workshop and Miriam’s delivery enabled us to 
have an open and honest discussion on the topic of Stigma while 
also having fun in the process.

Thank you to the team at See Change for working with us to start 
a conversation around stigma in our region.

Resource Officer for Suicide Prevention, Co. Mayo.
Siobhán Mc Brearty
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I am a new ambassador which I’m very excited about and very proud. I really 
want to help be the change in ending the stigma around mental illness. People 
identify with this campaign and it may help them get the support they need and 
also some comfort in knowing they are not alone. To help reduce mental health 
stigma, positive stories of mental health need to be portrayed on TV dramas, 
soaps etc. because we are normal people living normal lives and doing our best.

See Change Ambassador (Dublin) - Johnny Hunt
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Being able to use my experience through See 
Change to further the conversation about 
mental ill health is so important to me. Stigma 
and mental health pejoratives are ingrained in 
our day to day lives. Even though we're getting 
better at how we speak of and how well we 
understand mental ill health we still have a way 
to go. Green Ribbon month is another 
opportunity to move forward.

See Change Ambassador, Maynooth, Kildare 
Sinead Keating

Too often people with a mental health disorder and more often the 
general population sees this person as their disorder. As in, they 
are Bipolar, instead of, they have Bipolar. We need a change in 
perception and information on mental health issues.

See Change Ambassador Celbridge, Kildare,
Rick Rossiter

Green Ribbon Month creates an opportunity to 
start conversations about mental health in a 
meaningful way.  It allows conversations about 
mental health to become part of our everyday 
lives.  Removing the fear and shame associated 
with it, creating a kinder society.

See Change Ambassador, Dublin,
Miriam Dowling
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Since 2017, Boots Ireland has been a proud 
partner of See Change and October 2020 
was our fourth year acting as a national 
distribution partner for the Green Ribbon 
campaign. Through our network of 89 stores 
nationwide, we continue to make Green 
Ribbons available to our customers 
throughout the month with 20,000 ribbons 
available in helping to promote conversations 
and raise awareness on mental health.

Boots Corporate Social Responsibility Manager
Louise O’Brien
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We at See Change are grateful for your continued 
support of the Green Ribbon campaign. While the 
annual campaign is over for another year, we 
encourage you to keep the conversation going. 
Together, we can make change, one conversation 
at a time.
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SEE CHANGE STIGMA WORKSHOP: COMMUNITY HEALTHCARE WEST

As part of the implementation of Connecting for Life in 
Community Healthcare West a Stigma Workshop was 
organised in partnership with the See Change 
Ambassador programme. The workshop was hosted by 
See Change Ambassadors Miriam Dowling, and See 
Change Partner and Ambassador Officer Shauna 
O’Connor. 

After attending a briefing session for Resource Officers 
for Suicide Prevention, we were keen to host a workshop 
locally as it supported the implementation of action 
1.3.1(a) in our local action plan. Aligned to national 
campaigns, develop and deliver suicide prevention and 
positive mental health awareness raising events and 
campaigns locally that reduce stigma.

The workshop was attended by a range of statutory and 
voluntary services from all across the region. These 
groups included HSE Suicide Prevention; Traveller Health 
Projects; Family Resource Centres; Jigsaw; Rehab care 
and Cope Galway.

Due to COVID 19, the workshop took place virtually. 
However, this did not take from the workshop, feedback 
from the workshop was extremely positive with one 
participant commenting the online delivery made it 
possible for her to attend.

The structure of the workshop and Miriam’s delivery 
enabled us to have an open and honest discussion on the 
topic of Stigma while also having fun in the process.

Thank you to the team at See Change for working with us 
to start a conversation around stigma in our region.

Resource Officer for Suicide Prevention, Co. Mayo.
Siobhán Mc Brearty



44

AMBASSADOR FOCUS

AMBASSADOR FOCUS ON SOCIAL MEDIA

Our Ambassadors are at the heart of what we do.  It is through their stories, and generosity of sharing that we can 
make such a strong impact on the stigma that still surrounds mental health.

Throughout the month of October, See Change felt that it was important to showcase and empower our 
Ambassadors; Their stories and perspectives on mental health should be heard, and help change the conversation 
on mental health. 

On our social media platforms, we explored our weekly themes through the voice of lived experience of our 
Ambassadors. 

For greater accessibility, we presented a photo with audio, where our Ambassador shared their personal 
perspective on the theme of that week. 

In week one, our Ambassador Lucie Kavanagh 
discussed how our understanding of the topic of 
discrimination, and how the language we use in 
regards to mental health in our day-to-day life, 
can have profound effect on those who may be 
experiencing mental health difficulties. 

In week two, our Ambassador Linda Garvin raised 
awareness of how it makes individuals feel when 
they are discriminated against for having mental 
health difficulties. She expressed how a little 
patience, empathy and support can make a big 
difference to someone who may be struggling.

1 Discrimination 
and Language

2 Feeling
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In week 3, our Ambassador Roisin Murphy spoke 
about discriminatory behaviour, and the impact 
it has on someone being discriminated against. 
She spoke specifically in relation to the stigma 
surrounding medication for mental illness and how it 
is negatively portrayed in the media. She expressed 
that it gets easier over time by surrounding yourself 
by supportive people that respect your choice of 
treatment for mental health issues.

3 Behaviour 
and Impact

In week Four, Our Ambassador Tim O’Conner spoke 
about the steps that we can take to create lasting 
change when it comes to understanding mental 
health. He pointed out that that all marginalized 
groups, including people with mental health 
difficulties, can come together and learn from each 
other. Importantly, he said discussing the ideas of 
stigma and mental health with friends can help us 
grow.

4 Change
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AMBASSADOR FOCUS IN GREEN RIBBON CAMPAIGN LAUNCH

Many of our Ambassadors shared their thoughts about the Green Ribbon campaign and the importance of mental 

I am a new ambassador which I’m very excited about and very proud. I really want to 
help be the change in ending the stigma around mental illness. People identify with 
this campaign and it may help them get the support they need and also some comfort 
in knowing they are not alone. To help reduce mental health stigma, positive stories 
of mental health need to be portrayed on TV dramas, soaps etc. because we are 
normal people living normal lives and doing our best.

See Change Ambassador, Dublin, Johnny Hunt

Being able to use my experience through See Change to 
further the conversation about mental ill health is so 
important to me. Stigma and mental health pejoratives are 
ingrained in our day to day lives. Even though we're 
getting better at how we speak of and how well we 
understand mental ill health we still have a way to go. 
Green Ribbon month is another opportunity to move 
forward.

See Change Ambassador, Maynooth, Kildare 
Sinead Keating

Too often people with a mental health disorder and more often the general population 
sees this person as their disorder. As in, they are Bipolar, instead of, they have Bipolar. 
We need a change in perception and information on mental health issues.

See Change Ambassador Celbridge, Kildare,
Rick Rossiter

Green Ribbon Month creates an opportunity to start 
conversations about mental health in a meaningful way.  It 
allows conversations about mental health to become part 
of our everyday lives.  Removing the fear and shame 
associated with it, creating a kinder society.

See Change Ambassador, Dublin,
Miriam Dowling
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DISTRIBUTION PARTNERS 

BOOTS IRELAND & SEE CHANGE

Many of our Ambassadors shared their thoughts about the Green Ribbon campaign and the importance of mental 
health awareness;

SEE CHANGE PARTNERS LIST 

Since 2017, Boots Ireland has been a proud 
partner of See Change and October 2020 
was our fourth year acting as a national 
distribution partner for the Green Ribbon 
campaign. Through our network of 89 
stores nationwide, we continue to make 
Green Ribbons available to our customers 
throughout the month with 20,000 
ribbons available in helping to promote 
conversations and raise awareness on 
mental health.

Boots Corporate Social Responsibility Manager
Louise O’Brien

To find our more about our partners, 
please visit our website at 

https://seechange.ie/

https://seechange.ie/
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FUNDERS

See Change relies on the support of our funding partners, who help ensure the continued running of our mental 
health stigma reducing projects, research and campaigns like Green Ribbon. 

We couldn’t do our work without them, and are thankful to receive the support of:

DEPARTMENT OF HEALTH DEVELOPMENT FUNDING, MINISTER OF STATE FOR MENTAL 
HEALTH AND OLDER PEOPLE, MARY BUTLER 

NATIONAL OFFICE OF SUICIDE PREVENTION (HEALTH SERVICE EXECUTIVE), 
JOHN MEEHAN

SAINT JOHN OF GOD HOSPITAL, EMMA BALMAINE

Department of Health Development Funding
Minister of State for Mental Health and Older People

Mary Butler

National Office of Suicide Prevention
(Health Service Executive)

John Meehan

Saint John of God Hospital
Emma Balmaine



49

THANK YOU!

From left to right, See Change Communications and Administration Assistant Emma Halvey, See Change Project 
Coordinator Barbara Brennan, See Change Partner and Volunteer Support Officer Shauna O’ Connor and See 
Change Administration Assistant Carlagh Glennon.

We at See Change are grateful for your 
continued support of the Green Ribbon 
campaign. While the annual campaign is 
over for another year, we encourage you 
to keep the conversation going. Together, 
we can make change, one conversation 
at a time.
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Notes:
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IMPACT REPORT 2020




